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O U R  C O M M I T M E N T

• Paid Social
• Boosted Social Posts 
• Consideration Ads 

• Organic Social 
• Next Steps  
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GOAL: 48%

Reach: 1.1M

Spend: $6,097



• Reviews - WOM
• Videos - Entertaining
• Tweets - Easy to read
• Pets - Funny



C P E: $ 0 .0 1

ENG A G EM ENTS: 3 3 ,3 9 2

E R :  4 0 . 5 % E R :  6 8 . 2 %

E N G A G E M E N TS :  1 6 , 6 6 9

C P E: $ 0 .0 0 5



C P E: $ 0 .0 0 3

E N G A G E M E N TS :  2 8 , 0 2 1

C P E: $ 0 .0 0 5

E R :  4 0 . 5 %

ENG A G EM ENTS: 3 3 ,0 6 3

E R :  4 7 . 2 %

C P E :  $ 0 . 0 0 3



• Reach: 777,393  (unique views)

• Clicks: 40K

• Q1 AVG CTR: 4.9%

• Spend: $10,277

• CPC: $0.15
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Facebook Instagram
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Followers
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GOAL: 4%

• Engagements: 49,742
• ER: 4.2%





• In Q1 we reached 1.9M people with over 3.4M impressions, 

driving over 63K clicks to Amazon at a cost of $16,374.

• Boosted Parents & Athletes content continues to excel

• Smoke focused ads are killing it

WE ARE OVERACHIEVERS!

• Engagement Rate was 32% over our goal

• Click-thru Rate was a whopping 96% over our goal





E N G AG E M E N T

• IG Reels

• Shoppable posts

• Add new products

• Increase the ER goal to 60%

• Focus on conversions and retargeting

• Add new products

• Improve the audience quality

• Increase the CTR goal to 5%

Boosted Posts Consideration Ads



• Continue with consistency to build trust

• Keep focusing on Tweets | Testimonials | TikTok videos
• Kick-off influencer partnerships 

• Update profiles for e-commerce capabilities

• Customize messaging 
• Create TikTok account

• Transition to Sprout Social

• Optimize posting times

E N G A G E M E N TOrganic Social





E n g a g e m e n t : a n y  a c t i o n  s o m e o n e  t a k e s  o n  o u r  s o c i a l  p a g e .  T h e  m o s t  c o m m o n  e x a m p l e s  a r e  
l i k e s ,  c o m m e n t s ,  a n d  s h a r e s ,  b u t  i t  a l s o  i n c l u d e s  p o s t  c l i c k s ,  l i n k  c l i c k s ,  v i d e o  v i e w s .
E R :  A  m e a s u r e m e n t  o f  u s e r  i n t e r a c t i o n  w i t h  c o n t e n t .  T a k e s  i n t o  a c c o u n t  n u m b e r  o f  f o l l o w e r s ,  
l i k e s ,  c o m m e n t s  a n d  s h a r e s .
C o s t  P e r  E n g a g e m e n t :  e a c h  u s e r  i n t e r a c t i o n  o n  o n e  o f  o u r  a d s  - s h o w s  h o w  w e l l  t h e  a u d i e n c e  i s  
r e s p o n d i n g  t o  a n  a d .
R e a c h : t h e  n u m b e r  o f  u n i q u e  p e o p l e  w h o  s a w  t h e  s o c i a l  c o n t e n t
I m p r e s s i o n s :  t h e  t o t a l  n u m b e r  o f  t i m e s  t h e  b o o s t e d  p o s t  h a s  b e e n  s h o w n  o n  s c r e e n  w h i l e  a  u s e r  
i s  v i e w i n g  F a c e b o o k
P o s t  R e a c t i o n s : t h e  e x t e n s i o n  o f  t h e  L i k e  b u t t o n  o n  F a c e b o o k ,  w h i c h  i n c l u d e s  L o v e ,  H a h a ,  W o w ,  
S a d ,  o r  A n g r y .  I n s t a g r a m  i s  l i m i t e d  t o  j u s t  t h e  L i k e  r e a c t i o n
V i d e o  V i e w : w h e n  a  u s e r  w a t c h e s  a  v i d e o  f o r  a t  l e a s t  t h r e e  s e c o n d s
L i n k  C l i c k :  T h e  n u m b e r  o f  c l i c k s  o n  l i n k s  w i t h i n  t h e  a d  t h a t  l e d  t o  a d v e r t i s e r - s p e c i f i e d  
d e s t i n a t i o n s  o n / o f f  F a c e b o o k
C l i c k  T h r o u g h  R a t e : T h e  p e r c e n t a g e  o f  t i m e s  p e o p l e  s a w  a n  a d  a n d  p e r f o r m e d  a  l i n k  c l i c k


