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MY SOCIAL MEDIA PRESENTATION

This presentation highlights some of my most successful social media campaigns.
It includes collaborations with small businesses, large businesses and influencers.
My work consists of strategizing, planning, creating content, analyzing and
presenting results.

Ana Popovici Cruceanu
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SOCIAL MEDIA EXPERT

ﬁﬁym
Ul ME

I've been living in the Chicago North West

- deald
R

iaisid 1
iif.
LR
3y P

5 1 v v
s

Bt

ANA
POPOVICI
CRUCEANU

b t711isiil 75088 S44:7 8

-
b oot |
e |
i
it
"y -
-
-
L
I
. -
v

Suburbs for over 15 years.

| enjoy helping brands succeed and get closer
to their customers in a humane way.

| am passionate about social media because
It brings me closer to people.




ANA POPOVICI CRUGEANU

SKiils

| specialize in Digital Marketing with a focus in
Social Media

DIGITAL MARKETING SOCIAL MEDIA




ANA POPOVICI CRUGEANU

EDUCATION BACKGROUND

2007 2012 2020
U U
UNIVERSITY OF BUCHAREST HARPER COLLEGE ROOSEVELT UNIVERSITY
Bachelor's Degree in Associate’'s Degree in Master's Degree in
Communications and Marketing, Graphic Design, Integrated Marketing
Foreign Languages Public Relations Communications
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EXPERIENCE

Kaplin Orthodontics

Thometz and Uhland Orthodontics
Dakota Auto

On The Beaton Bath

Bruli International

Wrightfully Fit

Accelerate, a HIMSS Company
Metra
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o  DIGITAL MARKETING o SOCIAL MEDIA

Hyundai

FunkAway
McDonald's
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pOREdLIO

INFLUENCERS ORGANIC SOCIAL PAID SOCIAL
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INFLUENGERS
PARTNERSHIPS

Brand: FunkAway

Influencer: @olyahill - Macro - 600K IG followers
Goadl: Increase ER on IG

Target Audience: Moms of teens

Result - 6% ER - exceeded the gaol

HTTPS://BIT.LY/3W6JMUM


https://www.instagram.com/reel/CejjU_3ljL3/?utm_source=ig_web_copy_link
https://bit.ly/3w6JMuM

ANA POPOVICI CRUGEANU

INFLUENGERS
PARTNERSHIPS

::_ j"‘ ¥t pUl [ .'. a "-L .
Brand: FunkAway B 2 rer &2

- |
Influencer: @thefrugalgirls - Micro - 40K IG S 9 e M /i
followers o L L . {

Goal: Increase sales on Amazon ' Y r - R O G

T

. . v >
Objective: Increase ER on IG i Wl o R e €0 _ ~

Target Audience: Cleaners
HTTPS://BIT.LY/3DBYCBL

Result - Reach: 5K | ER: 1%



https://bit.ly/3w6JMuM

ANA POPOVICI CRUGEANU @
FUNKAWAY - ORGANIC/PAID

SMELL?

WHAT
SMELL?

" The stink had settled info my so
% clothes and wouldn't come out f
the life of me. This stuff is amaz

| By [ e

HTTPS://BIT.LY/3BXJJEOQ HTTPS://BIT.LY/3W3URNQ

e Client: FunkAway
e Godl:Increase Amazon Sales
e Objective: Increase Engagement, Traffic and Conversions


https://bit.ly/3PreRQR

ANA POPOVICI CRUGEANU @
FUNKAWAY - ORGANIC/PAID

.,
;’ 1 DevFire @DevFire2 - May 19
- 4 What do you get when you cross a chicken with a skunk? A fowl
' e smell!,#Joke #laugh #humor
*

1 ¢ .. -.-:|.| =
> 464 @A @ " @ 2,200
- = ODOR
= AX available at ELIMINATOR
c: amazon

HTTPS://BIT.LY/3QI0YLK HTTPS://BIT.LY/3QLQZLD

e Client: FunkAway
e Goal: Increase Amazon Sales
e Objective: Increase Engagement, Traffic and Conversions
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"EART DAY" CAMPAIGN

Metra
April 19 - @

There is no one way or small way to invest in our planet. Every action matters. Plant a tree,
save gas, take Metra, walk more or bike. Let's all do our part. https://metra.com/

Metra
April 20 - &

Our planet needs us! Let's take a moment and think about the present and the future and
what can we do to make our world greener and healthier. Invest in our planet while riding
Metra. https:/fmetra.com/

Metra
April 21 - &

In honor of Earth Day, we are continuing our efforts to clean up near many of our stations
around the Chicageland area. How will you be celebrating? hitps://metra.com/

YOU CAN FEEL GOOD

INVESTING IN OUR PLANET ABOUT RIDING METRA

WHILE RIDING METRA

HTTP

WL

://FB.WATCH/EKT1MHDGJFF/ HTTPS://FB.WATCH/EK1IWXSFGB/

HTTPS://FB.WATCH/EKOYNRCWOC

e Client: Metra
e Goal: Be a part of the community. Align with other marketing initiatives
e Objective: Increase Awareness

v
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METRA "THE WAY BACK™ CAMPAIGN

Metra Metra Metra
May 19 - @ May 19 - May 5 - &

Hop on a Metra train and explore the city of Chicago. fij #MyMetra Hop on a Metra train and explore the city of Chicago. j§j #MyMetra
#TheWwayBack #TheWayBack

Going to Chicago? Use our unlimited rides all day across up to 3 zones for only
$6.

. https://metra.com/ventra
,f .

UNLIMITED - $ 10 $6

with Ventra

with Ventra

HTTPS://FB.WATCH/EJZAGEPUV 1/ HTTPS://FB.WATCH/EJZOSRKUQO/ HTTPS://FB.WATCH/E)J_T2FG7T5/

e Client; Metra

e Goal: Align with the return to the office movement
e Objective: Increase Awareness
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METRA "SUPER SAVER™ GAMPAIGN

Metra
June 13 - &

"The perfect ticket combo doesn't exi--" https://bit.ly/3MzfGpp =a

Metra's pilot "Super Saver" Monthly Pass and the new Regional Connect Pass lets you ride
across Metra, CTA, and Pace all month leng for $130 total starting July 1st. Learn more at

Metra
August 2 at 9:36 AM - Q

#DYK Metra operates over 500 route miles across a six-county region? Travel
every mile for one low price by buying our new $100 Super Saver Monthly Pass!

Metra
June 21- &y

Conquer your Summer bucket list with Metra's new $100 Super Saver Monthly Pass.

the link above! Unlimited rides, all zones, all month long. The pass is available on a pilot basis
through September.

AFFORDABLE
A MONTHLY PASS FOR s

$70 for Reduced
Fare Riders

HTTPS://FB.WATCH/EIJX HTTPS://FB.WATCH/EJ-4DADYLO/

e Client: Metra
e Goal: Super Saver - deal
e Objective: Increase Awareness

v



ANA POPOVICI CRUGEANU @

METRA "EVENTS™ CAMPAIGN

Metra
@ Metra @ June 29 - @& @ Metra
e June 15 -
August 1 at 9:05 AM

Q@ This is the closest to ABBA we II ev er take you. Take Metra to one of the greatest pop Take Metra to Chicago Pride Par -ade and Fest June 17 - 26. Use our $7 All-Day Pass on
Take Metra to the city's most beloved summer tradition - Chicago Air & Phe Bimen a J“"!’ 1st Ra we k d th $10 All-Day Pass on weekdays on all lines.
Water Show. Use our $7 All-Day Pass on weekends or the $10 All-Day Liz
Pass on weekdays on all lines. https://metra.com/

http

il ||

mMetra
HTTPS://FB.WATCH/EJY7CNLL85/ HTTPS://FB.WATCH/EJYUQU3BQZ/

e Client: Metra >
e Godl: Promote Local Events
e Objective: Increase Awareness
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METRA "HYDE PARK FEST" CAMPAIGN

@ Metra .
June 6 - @ Metra

@ May 30 - & @ Metra
Hyde Park Summer Fest starts June 11th. Avoid traffic and parking and take advantage of

May 30 - QA
the $10 Weekend Pass. Eat, Drink and Jam at the Hyde Park Summer Fest. Get unlimited weekend rides on Metra . =
https://bit.ly/3wDgkw3 for only $10 using the Ventra App.

Eat, Drink and Jam at the Hyde Park Summer Fest. Get unlimited weekend rides
> ‘% = on Metra for only $10 using the Ventra App.
" e -

-

EUP

HTTPS://FB.WATCH/EJYWP76BK-/ HTTPS://FB.WATCH/EJY-F7V6LY/

e Client; Metra

e Goal: Align with local events - remind riders about the Metra option
e Objective: Increase Awareness
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"RAVINIA" GAMPAIGN

Metra Metra
May 3 - @& o July 12 at 9:04 AM - @

With summer concerts right around the corner, we want to know who are you most excited “Lively Up Yourself and Don't Say No" to Ziggy Marley's live tribute to his father. August 14
to see? Ride safely with Metra! at Ravinia Festival.
https://metra.com/ https://metra.com/

Metra
May 4 - Q@

Grab your blanket and hop on Metra to the 2022 Ravinia Summer Festival. Take
advantage of the free Union Pacific North Line train to and from Ravinia with
dated concert ticket. The performance series includes more than 100 concerts,
featuring artists like Pithull, Stevie Nicks and Ziggy Marley, and runs from May
20th to Sept. 18th. https:/fmetra.com/

ROCK OT

HTTPS://FB.WATCH/EJYWP76BK-/ HTTPS://FB.WATCH/EK1XYAHMBS HTTPS://FB.WATCH/EK1_W1MOY5

e Client: Metra

e Goal: Announce Metra and Ravinia partnership - free rides
e Objective: Increase Awareness

v
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HYUNDAI CAMPAIGN

Hyundai Material Handling s Hyundai Material Handling Hyundai Material Handling see
i ? 611 followers 2,611 followers ... K ¢ s
' ) - @ 2,611 followers
Tmo - G) mo . G)

Hyundai is proud to join with the material handling Hyundai Material Handling is proud to be a sponsor of We just started working with OneCharge Lithium

industry in celebrating #NationalForkliftSafetyDay. At the Jimmy Rane Foundation.
Hyundai, our first priority is always the safe ...see more Learn more about the Foundation and its sc¢ ...see more

Forklift Batteries, testing Lithium-lon solutions for

Hyundai Forklifts. ...See more

National T PROUD SPONSOR OF THE
: = | JIMMY RANE FOUNDATION
Forklift '

Safety
Day

A HYUNDAI

HTTPS://BIT.LY/3QP7UDA HTTPS://BIT.LY/3JUR2JH

e Client: Hyundai
e Goal: Improve social presence
e Objective: Increase Awareness

v



CONVERSIONS - APP LAUNCH

ACGELERATE CAMPAIGN

Accelerate, HIMSS Solution
ﬁ_ 632 followers
10mo - ®

Seek detailed learning pathways, hiring trends, and targeted internal

A Accelerate, HIMSS Solution .o A Accelerate, HIMSS Solution
632 followers B G632 followers
10mo - @ Mma - @

e id ek r i L communication and announcements.
guidance and insights you're seeking, Why join Accelerate?

Accelerate enables instant, secure and private Launched by HIMSS, Accelerate gives you mobile- <~youraccelerate.com

collaboration between health systemand h ...see more friendlv. one-stop access to: see more
Y P ’ #YourAccelerate #HealthWorkForce #DigitalHealth #HealthHR #HR

M accelerate

Manage employee's professional

Join Accelerate today to
start buil inections

with othe _ : connect.
executives worldwide. p . en g a g e.
' | accelerate.

Access the global healthcare communéty

development, credentials, and

organizational recruiting

State of Healthcare- Data-driven

JUN' market intelligence for the
A g healtheare scovstem.

HTTPS://BIT.LY/3C8ILEG HTTPS://BIT.LY/3PPBLIF

HTTPS://BIT.LY/3C8VMJS

Client: Accelerate - A HIMMS Company
Goal: Increase Awareness, Consideration and Conversions of the Accelerate APP
Objective: App Downloads | CE Sign Up
Target Audience: Medical Professionals

v




AWARENESS - CONVERSIONS - APP DOWNLOADS; CONTINUE EDUCATION SIGN UPS, WEBINAR REGISTRATIONS

ACGELERATE CAMPAIGN

A Accelerate, HIMSS Solution
i 632 followers
10mo - @

In this Fireside Chat, Tobias Silberzahn, partner at
McKinsey & Company and Host of the Global Health

Tech Network and CEO Roundtable, speaks ..see more

THE PEOPLE BEHIND HEALTHCARE
INNOVATION

HTTPS://BIT.LY/3PFATRZ

Accelerate, HIMSS Solution

632 followers

11Tmo - @

If you weren't able to make it to the Fireside Chat ¢}
with Lucien Engelen and Rasu Shrestha MD MBA you

can watch it now on Accelerate. ..5ee more

M. accelerate
bl

Interactive Fireside
N occelgﬁﬂe Chat

- Lucien Engelen
. CED at Transform. Health

HTTPS://BIT.LY/3ZTPTNQ

632 followers

10mo - @

Accelerate, the new professional network for the

Accelerate, HIMSS Solution

medical community, gives you instant access to

information and advice from thousands of y ...see more

Join Accelerate for Instant Access to

Thousands of Fellow Health Professionals

Client: Accelerate - A HIMMS Company
e Goal: Increase Awareness, Consideration and Conversions of the Accelerate APP
e Objective: App Downloads | CE Sign Up
e Target Audience: Medical Professionals

v
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" TikTok J* TikTok

@kaplinorthodontics @kaplinorthodontics

KAPLIN
ORTHODONTICS

e Brand: Kaplin Orthodontics

Stgllw

Hub, DA

e Godl: Increase Loyalty Cal
o - - .

e Objective: Increase traffic to the contest

» Target Audience: teens - active patients NEW NEW
CONTEST CONTEST

https://bit.ly/3PuXxdA https://bit.ly/3bUU6z8
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CREATIVE BAY

e Brand: Creative Bay

e Goal: Increase TikTok Presence

e Objective: Increase Awadreness

e Target Audience: small local businesses

o' TikTok

@hycmativebay

mycreativebay.com

Marketing and
Branding is a
combination of
Psychology
and

Sociology.

https://bit.ly/3w87Iy2

&) rikTok~

@niyCreativebay

Sta;‘ ir‘15pired.

. Never stop |}
/ :
creating.

h
https://bit.ly/3bUU6z8
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ANA'S PERSONAL POSTS

! Ana Popovici Cruceanu (She/Her) - You
Social Media [ Influencer Strategist
mo - @

Dearest LinkedIn,

You have released a laughing emoji and haven't made a big deal about this!
Do you even realize that you have improved the overall channel's mood?

On behalf of the entire #LinkediInCommunity | dare say: #Thankyou!

#linkedin #laughingemaoji

56%3.9 Q

HTTPS://BIT.LY/3WGECGEV

FOCUS ON: MINDFUL MARKETING AND HUMANE APPROACH

(B Ana Popovici Cruceanu (She/Her) - You
' Social Media | Influencer Strategist
mo « @

It's all about meeting customers' needs. Stop selling... start helping.
#mindfulmarketing

Sprout Social, Inc.

Tmo - G}

Tell a brand story that resonates. https://bit.ly/3tzzRwD

Brand storytelling: How to tell the story your customers want to hear

sproutsocial.com - 9 min read

HTTPS://BIT.LY/3SQFDK1

' Ana Popovici Cruceanu (She/Her) - You
Social Media [ Influencer Strategist
2mo - @'

Less is more. #Quality vs #Quantity. Unless you're on #Twitter &3,
L5888 more

Sprout Social, Inc.

2mo -

In your opinion, how many times daily should brands really be posting
online? '

3+ times daily

1-2 times daily

@ Steven Ziemba and 2 others 1 comment

v
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' Ana Popovici Cruceanu (She/Her) - You
; Social Media / Influencer Strategist
6mao - @

So many mixed feelings about #superbowlads. Oh boy. Ok... so what was
your favorite one? And which one was just taking up space? | will go first.
Well ... | always wanted a #BMW :) and now | want it more. But I | ...see more

Super Bowl 56 ads: Grading the best, worst commercials at the Big Game

sports.yahoo.com + 19 min read

@0 James Hale and 148 others 28 comments - 6 shares

HTTPS://BIT.LY/3SR64UK

FOCUS ON: MINDFUL MARKETING AND HUMANE APPROACH

Ana Popovici Cruceanu (She/Her) - You
F Social Media [ Influencer Strategist

Imagine a place (one single place - a user friendly place), where all the data
il exists. | know you analytical people, marketers and, decision makers are
looking at this. » * Yes this place exists, and it's called Connex. ¢ ...see more

/\
) THE SAMMY" 7 {
===/

Connex, Rise's Media Optimization Platform
vimeo.com

€ James Hale and 1 other

HTTPS://BIT.LY/3PMMRWU

Il Ana Popovici Cruceanu (She/Her) - You
. i Social Media [ Influencer Strat{‘.gist

£ Simon Sinek Inc.

- 8m0-®

If we don’t
understand people,

we don’t
understand business.

@simonsinek




CREATIVE PORTFOLIO
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My Portfolio
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MYCREATIVEBAY.COM

(773)629-0417

@ https://www.linkedin.com/in/anapopovici/

(@) https:/[twitter.com/anapopovici

anapopovici2 @gmail.com



