
LMRC SOCIAL MEDIA
REPORT- NOVEMBER



Reporting




on Campaigns and Objectives

HubSpot Reporting
HubSpot Forms
HubSpot UTMs

FB + IG + IN Insights



GOALS
Improve Overall Social Presence
Humanize the brand: behind the scenes posts
Create Consistency
Provide useful info

LMRC
Promote  benefits of memberships

Social community
Increase community engagement 
Connect rather than advertise
LMRC groups

Establish 
Trust

Increase 
Loyalty 

Build 
Engagement



KEY
TAKEAWAYS

Increased Followers on all channels

Overview

Followers - Oct.

 174

1,495
855

Clicks on LinkedIn increased compared to previous month

November - slower month due to Thanksgiving and Black Friday interest

Instagram has more results than Facebook

Awareness posts (SOS, WellMatrix) started showing up in SERP (Search Engine, Results, Pages)

Demographics - mostly women

Strategically targeted posts based on clear objectives

Continued Creating Campaigns in HubSpot

Followers - Nov.

 179

1,511
859



OBJECTIVES 
RESULTS

Increase Awareness

Engagement rate: 2%Increase Engagement
FB + IG

Increase Conversions
(Lead Conversions)

Increase Traffic
to the website

Reach and Impressions
Increase Page Likes 

Click Through Rate: 2 - 4%

Conversion rate of 
Event Sign Ups
Memberships  
sales (Targetings pecific
lists)

Increase Loyalty Loyalty Customer Rate
Kits | CE Purchase
Frequency

KPI

Reach | Impressions | New Followers

Clicks   |  Click Through Rate

  Interations |  Engagement Rate

October

1,311

199

980

3,684

1,135

11

41

1

18

79

4.14%

4.57%%

277

149

18

6.2%

4.67%

8.81%%

62

1,496

Reach | Impressions | New Followers

Clicks   |  Click Through Rate

  Interations |  Engagement Rate

November

1,888

493

2,592

1,092

5

28

5

19

48

173

99

14

3.76

4.82%

12.05%

152

877





TOP PERFORMING LINKEDIN POSTS

Impressions:  83
Reactions:  4

Views: 69

Impressions:  113
Reactions:7

Impressions 86 
Reactions:  3



Overview

44  sessions to the
website from the

posts



Demographics





TOP PERFORMING FACEBOOK POSTS

This post reached 156% more
people (87 people)  than our median

post (34 people)  on Facebook.

This post received 2 reactions
compared to your median post (0

reactions) on Facebook.

3 reactions



Overview

578 sessions to the
website from the posts



Demographics





TOP PERFORMING INSTAGRAM POSTS

Reach 192
Reactions 16

Reach:  179 
Reactions:14

Reach:  224 
6 reactions:  6



Overview

34 sessions from the 
 posts to the website



Demographics

Predominantly: Females





LMRC -October 
Instagram Profile Audit Posts with highest Engagement



LMRC - November

Instagram Profile Audit Posts with highest Engagement



Hashtags

Caption

Hashtags
Researched most effective ## and captions 

Use hashtag generators like:



HubSpot Reporting




Top Performing Posts

Integrated campaigns



Top posts accross channels 

HubSpot Campaigns

SOS
Meet Patrick
Understanding Thyroid
Dysfunctions
Blogs



Objective: Increase
Registrations

Marketing Channels:

Email: 50 opens | 14
clicks
Social: 5 clicks 

November Functional
Forum

HubSpot Campaigns



Objective: Form Submissions

Marketing Channels:

Forms: 186 views | 7
submissions

Group Visits Campaign

HubSpot Campaigns



Next Steps

Increase Engagement

Paid Social

Repost and mention 

Start Loyalty Campaigns
Incorporate Survey Questions

Continue with the frequency 3 post/wk 
Include more stories

Continue improving campaigns in HubSpot  



Social Media Metrics Definitions
Link Click: The number of clicks on links within the post. 

Click Through Rate: The percentage of times people saw a post and performed a link click​.

Engagement: any action someone takes on our social page. The most common examples are likes, comments, and shares, but it also
includes post clicks, link clicks, video views.​

ER (Engagement Rate): A measurement of user interaction with content. Takes into account number of followers, likes, comments and
shares. 

Reach: the number of unique people who saw the social content​.

Impressions: the total number of times the post has been shown on screen while a user is on a social channel.

Post Reactions: the extension of the Like button on Facebook, which includes Love, Haha, Wow, Sad, or Angry. Instagram is limited to
just the Like reaction​.

Conversion Rate: Conversion rate measures how often your social content starts the process to a conversion event like a subscription,
download, or sale. 

Video View: when a user watches a video for at least three seconds​.

VCR (Video Completion Rate): A measurement of users who watch your videos all the way through to the end.


