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[Overview of
Accomplishments]

All "next steps” from the strategy have been completed

Successfully aligned business goals with marketing objectives and achieved
KPls

Enhanced Processes and Planning with Briefs

Enhanced digital marketing and social strategy including framework,
execution, and reporting

Eliminated email threats by accurately mapping fields between HubSpot and
Dynamics, reducing the number of unsubscribes

Improved User Experience and Ortho Culture Awareness with the Launch of the
"About Us" Tab on Our Website

Successfully contributed to orthopacks.com branding and launch

Accomplished planning, implementation, and reporting of the CM Vitals Campaign.




[Leadership
Accomplishment]

Embraced Empathetic Servant Leadership

Team has doubled and is continuously growing with the addition of a new web developer and a digital analyst.

We held weekly one-on-one meetings, as well as monthly KASH meetings to prioritize the team's development.

| have identified with the company's mission and translated it into my team's growth and success on a
consistent basis.

Employees underwent exercises to empower, motivate, and empathize with each other. They also received
guidance on open conflict, accountability, and keeping the customer's customers in mind. These efforts
aimed to maintain focus on Ortho's vision and overall impact.

Implemented various studies, including Stand Out, Simon Sinek's leadership advice, Meyer's Briggs
personalities, Color personalities, and Big 5 tests, to build a stronger team and better understand each other
while championing Ortho's library.

Encourage Solution-Focused Contributions by Prioritizing Psychological Safety
making sure everyone on my team feels comfortable enough to share ideas without fear of criticism or
judgement or failure.



[Summary of
HubSpot's
Accomplishments]

Upgraded our account to improve HubSpot usability.

Synced Dynamics to HubSpot - transitioned from outside sourcing to in-house field mapping.

ERP - Business Central is currently being synced with HubSpot for attribution purposes. (work
in progress)

Automated workflows have been put in place.(Need additional HubSpot Support)

Personas added to HubSpot, linked to forms, and made an optional choice for salespeople to
categorize contacts.

Enrolled in HubSpot Service

Custom Survey integrated with contacts and marketing campaigns

Currently Onboarding HubSpot Service: Ticketing, Pipeline, Customer Portal, LiveChat - bots,
Knowledge base etc.

In the process to align departments in HubSpot: LMRC, Service, HR



[Summary Of ‘ Improved the strategy for the following campaigns: integrated marketing channels, improved WMJ templates and

- reduced duplicate work,
Campaign e
|mprovements] o Product Launch

o Product Awareness
o Product Awareness Nurture

All the marketing campaigns ¢ 4 o Blitz

are created in HubSpot > G |
o Webinars Pharmace/Symposium

o Survey Winners

All the marketing campaigns @) 4 ;Laudn‘;’fr‘iz )
start with a brief and a focus « LMRC:
group between departments > Blogs

o Newsletters

- o Webinars
HubSpot calend?r integrates o Standard
all the marketing channels o Whitepapers

@ cCampaigns enrolled in automation:
 Webinars: Pharmace and LMRC
 Round Table

@ Emails transitioned from InDesign to HubSpot:
e Webinars: Pharmace and LMRC
e Round Table

Product Launch

Blitz

Churn

Survey Winners
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STRATEGIC
RESULTS

10 YR - INTERNATIONAL LAUNCH
- REPUTATION - LOYALTY -
INTEGRATED SYSTEMS

3 YR - GROWTH - CUSTOMER
JOURNEY - COMPETITIVE
ADVANTAGE - MARKETSHARE




Digital Overview

FoIIowed and adopted marketing trends in the industry vertical | Adopted SEQ across all the digital campaigns: Improved title
~ and meta title descriptions, and ranked keywords and adopted
HubSpot SEO processes to increase appearance in organic

@ Personalized Messages through target segmentation and personas search.

@ Improved Social, Email, SEOQ, Lead generation, and Overall

Set up the customers for success Empowered customers’customers Web Results.

with relevant information and set them up for success, while staying true

to the company's mission of transforming the practice of medicine.
Adopted heat Maps for UlI/UX Journey monitoring.

Integrated Departments: Partnered with LMRC Sales/Service, HR for
process and segmentation improvements through HubSpot Service and
Sales Hub to improve planning, ticketing, project management and web
knowledge base.

‘ Built Automated Workflows in HubSpot

Integrated channels web, social, email, events, forms, in HubSpot
campaigns for consistency, strategic message approach and attribution.




STRATEGIC
RESULTS

10 YR - INTERNATIONAL LAUNCH
- REPUTATION - LOYALTY -
INTEGRATED SYSTEMS

3 YR - GROWTH - CUSTOMER
JOURNEY - COMPETITIVE
ADVANTAGE - MARKETSHARE

Social



Social Media
Overview

Key Takeaways Next Steps

Adopt TikTok based on the segmented target audience - Jennifer

Increased fanbase on all social media channels: In, Fb, Ig and Debbie Personas

Increase social presence at the events with before, during and post
event activity, behind the scenes activity, tagging partners and
influencers.

Increased Engagement on Instagram

0

Increased web sessions from all the social channels

Consider combining organic with paid campaigns for increased
Streamlined the process based on a strategic approach: engagement and lead generation conversions.
planning 2 months ahead, and managing campaigns in HubSpot
Connect HubSpot CRM with Social Paid Ads
Templatized social posts to align with monthly campaigns and
other marketing channels such as email and landing pages and

improve brand presence, consistency and brand recognition.

@
O
®
®
&

Consider advanced infleuncers partnership through Klear by
Meltwater systems for planning, tracking and attribution

e e

Adopt LinkedIn Ads for HR hiring and build loyalty

@
o



ORGANIC SOCIAL: OKR - LMRC m n: S
Objective KPI Results @ .....
Followers: 206 Followers: 803 Followers: 1,588
Reach and Impressions Impressions: 7,913 Impressions: 14,310 Impressions: 39,520
Increase Awareness Increase Page Likes } Reach Reach: 7,665 Reach: 28,192
(specific audiences) Profile Views: 556 Profile Views: 1,474
New Followers: 44 New Followers: 180

Increase Tra.fflc Click Through Rate: 2 - 4% Unique Visits: 13,064 Unique Visits: Unique Visits:
to the WEbSlte Button Clicks: 830 Clicks: 644 Clicks: 218
Sessions:1,801 Sessions: 8,858 Sessions: 741
CTR CTR CTR

Increase Engagement ‘ Engagement rate: 2% } Interactions: 223 Interactions: 143 Interactions: 1,074
Shares: 23 Shares: Shares: 23

Clicks: 100 Clicks: 278 Clicks: 160

ER: 1.88% ER: 10.13% ER: 4.73%
A N A N A N

. Conversion rate of overall Insights:
Increase Conversions Event Sign Ups verall Insights

—  (Lead Conversions)

n Increased Followers: 44
Increased Clicks: 297

@ Increased followers: 153

Memberships
sales (Targetings peciﬁc |ists) Increased website traffic: 314 clicks

Increased Engagement compared to FB and IN
m The most optimal channel for new leads

Loyalty Customer Rate Opportunity:
Increase Loyalty Kits | CE Purchase Frequency » Increases content interactions and demand generation through
> paid social, and increase loyalty through advocacy programs.




Loyalty Nurturing Campaign

Lifestyle Matrix Resource Center
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Read the latest monograph from Thomas G, Guilliams, PhD, which discusses the
drug-induced nutrient depletions you need to know about.

"Helping a person attain an optimal status for each essential nutrient is the
theoretical goal of dietary and nutritional interventions. However, even if this were
achievable, this goal is complicated by various disputes about how one defines
“optimal” nutrient status for each of the important dietary nutrients,”

Read the full monograph here. ¢4 hitps://hubs.la/001g0hcdl

#nutrition #health #healthylifestyle #lifestyle #functionalmedicine
#ransformingmedicine #lifestylemedicine #wellness #nutrients
#Fnutrientdeplition #nutrientrich #nutrientdensefood #nutrientdensefoods
#Fnutrientseeker #Fnutrientdeficient #nutrientabsorption #nutrientminerals
#nutrientrichfood #nutrientrescue

Drug-Induced Nutrient

Depletion Standard

By Thomas G. Guilliams, PhD

THE STANDARD

by ok dial i i e el o ks s el
e g 1 e e -l e -l

Impressions: 609
Likes: 27
Clicks: 32

Comments: 1
Reposts: 1

TOP PERFORMING POSTS - LMRC

Awareness Campaign

\i, Lifestyle Matrix Resource Center e
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"Perhaps the most well-known fact about the omega-3 index (O31) is that it is
inversely related to cardiovascular events and mortality, where the highest risk is
associated with subjects who have an Q31 of less than 4% and the lowest risk is in
subjects who hawve an O3 greater than 8%. A meta-analysis of 10 cohort studies
measuring risk in subjects based on their estimated omega-3 index predicted that
subjects with an omega-3 index of 8% had a 30% lower risk for fatal CHD
comparad o those with an omega-3 index of 4%.

Learn more here ¢4 https:/fhubs.la/Q01pnB520
#ishoil #omegad #nutrition #health #healthylifestyle #lifestyle
#Ffunctionalmedicine #ransformingmedicine #lifestylemedicine #wellness

#Fhealthylifestyle #fishoilomega #health #multivitamin #brainfood #naturesway

Meta-analysis predicts that having an...

Omega-3
Index of 8%

Impressions: 245

Likes: 16
Clicks: 10

Comments: 1
Reposts: 2

Engaging Campaign

Lifestyle Matrix Resource Center
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Check out our new blog post: Endothelial Glycocalyx Damage: The Lead Measure of
Cardiovascular Disease

“The endothelial ghycocalyx (8GCx) has received greater research attention over the
iy LR J
past few years. When it was first visualized in the 1960s, thanks to the invention of
the electron microscope, it proved that blood vessels were not simply hallow tubes,
’
as was previously thought. We now know that the glycocalyx is a complex of
proteoglycans and glycoproteins anchored into the endothelial cell membrane.

View the full blog post click the [link in bia].

#blog #lifestyle #health #functionalmedicine #transformingmedicine
#lifestylemedicine #wellness

| B

Check Out Our New Blog Post!

Endothelial Glycocalyx Damage:
The Lead Measure of Cardiovascular Disease

By Megan Borreson, ND

Impressions: 175
Likes: 8
Clicks: 4

Reposts: 1



https://www.linkedin.com/posts/lifestyle-matrix-resource-center_nutrition-health-healthylifestyle-activity-6988575280340619264-QgJ8?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/lifestyle-matrix-resource-center_fishoil-omega3-nutrition-activity-6985365877495910400-ug1Z?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/lifestyle-matrix-resource-center_fishoil-omega3-nutrition-activity-6985365877495910400-ug1Z?utm_source=share&utm_medium=member_desktop

Exciting News Alert! # Have you heard the interview with Dr. Shilpa Saxg
incredible individual who is making waves in the industry, and we can't wait for
insights!

B Check out the interview here: https://hubs.la/Q02028Rc0

hether you're an aspiring entrepreneur, a career-driven professional, or simpl
mativation, this interview is a must-watch!

Don't forget to share your favorite takeaways from the interview in the com
pread the knowledge and empower each other to achieve greatness! #5hilpas
#Inspiration #5uccessTips #Motivation #Empowerment #KnowledgeSharing

1/

MPLWISTIA.COM
Shilpa Saxena Interyisw

Impressions: 77
Likes: 2
Clicks: 7
Comments: 2

TOP PERFORMING - LMRC

Impressions: 92
Likes: 2
Clicks: 6
Comments: 2

Jnderstanding and Man
Endothelial Dysfunct:

By Thomas G. Guilliams, PhD

AL THERAPIES FORE CLINICAL PRACTICE

UNDERSTANDING AND MANAGING ENDOTHELIAL
Dysruncrion: THE Ky To CVD) Risk REpucTIoN

leratic disease are el
ding, of this vast area of

Esrdeahedial
lncal and sysier
L bed vasgula

manifestations. While
ot camsed by

thee connaction ki

Impressions: 33
Likes: 3
Clicks: 1



https://www.facebook.com/lifestylematrix/photos/a.432002060549896/1598490800567677/?type=3
https://www.facebook.com/1289875695218756/posts/1315197252686600
https://www.facebook.com/lifestylematrix/photos/a.432002060549896/1675247949558628/?type=3

Meta-analysis predicts that having a

lowers risk for fatal
coronary heart disease by 3¢

©

TOP PERFORMING - LMRC
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Thomas G. Guilliams, PhD

Medicinal Mushrooms:

Challenges and
Conundrums for Clinical
Implementation

Tuesday, M

6:00 p.m. - 7:

-

e
Check Out Our New Blog Post!

Detox or die: How to help yc¢
hatients detoxify in a modern 1

By Vinc

Gastrointes


https://www.instagram.com/p/CqGagAaO-76/
https://www.instagram.com/p/CjjM2wmr72L/

ORGANIC SOCIAL: OKR OMPI - IN Followers: 12837 | - -+ -

Objective Results
Reach and Impressions Impressions: 99,245
Increase Awareness Increase Page Likes Reach
(specific audiences) Page Views: 36,320

. Unique Visits: 13,064
I?grtiis\fv;rl;‘gr :éc } Button Clicks: 830
Sessions: 1,801
CTR
N N
Increase Engagement } Shares: 165
Interactions: 2,140
Clicks: 1,239

. Conversion rate of
Increase Conversions Event Sign Ups

—  (Lead Conversions)

Memberships
sales (Targetings pecific lists)

Loyalty Customer Rate
— = Increase Loyalty Kits | CE Purchase Frequency




Ortho Molecular Products

smo s @@
We are excited to announce HiPhenclic, the newest addition to our
cardiometabolic product line that optimizes metabolism and cardiovascular health.

Learn more: hitps://hubs.la/Q01LVOLNO

#cardiovascular #cardiometabolic #microcirculation

Optimize metabolism
and cardiovascular

health

Multidimensional support for
optimal blood pressure levels

Helps enhance metabolic

activity and efficiency

Aids in supporting optimal weight

L and reducing cravings

HiPhenolic
A

Impressions: 1,965
Likes: 42
Clicks: 74

Comments: 1
Reposts: 7

Ortho Melecular Products

We're excited to announce a new product in our cardiometabolic line, Glycocalyx
Pro! This formula delivers full-spectrum support to strengthen and protect the
endothelial glycocalyx, or the gel-like barrier of the artenial wall,

Learn more: https://hubs.la/Q01DONE-0

#cardiovascular #cardiometabolic

Strengthen and protect
the endothelial

glycocalyx

Helps to preserve, protect, and
regenerate the endothelial
glycocalyx

Supports optimal circulation and
blood flow

Helps maintain healthy vascular
permeability

Promotes the synthesis of nitric
oxide

Impressions: 1,378
Likes: 59
Clicks: 40

Comments: 1
Reposts: 9

OP PERFORMING LINKEDIN POSTS - OMPI - CARDIOMETABOLICS BRAND

Ortho Molecular Products

L=

7o e ®
We're excited to announce the launch of HepatoCORE, a targeted formula that
helps support liver fat clearance and promote cardiometabaolic health,

Learn more: https://hubs.la/Q01DS9XHO

#cardiovascular #cardiometabaolic

Broad-spectrum
support for optimal
liver function

The targeted blend of aged black
garlic extract, bergamot orange
extract and artichoke extract helps
support liver fat clearance and
5 A promote cardiometabolic health.

RIH
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HepatoCORE

Dietary Supplament

Impressions: 1,355
Likes: 44
Clicks: 50

Reposts: 7


https://www.linkedin.com/posts/ortho-molecular-products_cardiovascular-cardiometabolic-activity-7034917427066933248-Jiqn?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ortho-molecular-products_cardiovascular-cardiometabolic-microcirculation-activity-7054106584263622657-uNVD?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ortho-molecular-products_cardiovascular-cardiometabolic-activity-7037090962967339008-jfZZ?utm_source=share&utm_medium=member_desktop

TOP PERFORMING LINKEDIN POSTS - OMPI

3 Ortho Molecular Products

4 fallowers

124410 World-renowned neurclogist and author Dr. David Perlmutter shares his hope for
We are excited to announce Cerevive Jr, the newest addition to our kids product the future of uric acid assessment and treatment at the Personalized Lifestyle

ine that supparts balanced mood, focus and 2 healthy sleep cycle Medicine Institute conference in Apnil. If you couldn’t make it to this year's event,
you can purchase the full program recording with slide decks here:

#CalmMind #Focus https://hubs.la/Q01R49Y80

Learn more: hitps://hubs.la/Q01Vr2RX0.

Support balanced
mood and focus

Supports Mood and Brightens
Mental Outlook

Calms the Mind and Increases
Alpha Brain Wave Activity

Supports the Production of Serotonin,
Dopamine, Morepinephrine and Other
Meurotransmitters

# fesfr arifFs GEER

Bl (MERL)
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tter, MD, FACN
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https://www.linkedin.com/posts/ortho-molecular-products_calmmind-focus-activity-7077663304910856192-vVhg?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/ortho-molecular-products_world-renowned-neurologist-and-author-dr-activity-7069327100075261953-IFW4?utm_source=share&utm_medium=member_desktop

STRATEGIC
RESULTS

10 YR - INTERNATIONAL LAUNCH
- REPUTATION - LOYALTY -
INTEGRATED SYSTEMS

3 YR - GROWTH - CUSTOMER
JOURNEY - COMPETITIVE
ADVANTAGE - MARKETSHARE

EMAIL



‘ Increase Awareness Awareness
Blogs

KPI

Opens Rate:20% Drive Traffic to the Website/Events . .
CTR: 2-4% ‘ Newsl|etters COnSIderatIOH
Unsubscribes: 0

Increase Engagement

Group Calls

Increase Conversions
Purchases

Events Sign Ups

Increase Advocacy
Newsletters: surveys Loyalty




Email
Overview

o

Key Takeaways Next Steps

Improved processes by building campaigns in HubSpot, creating
briefs, and collaboration between departments, better planning and
reporting.

5 Reduced copy, and improved CTAs based on campaign
objectives aligned with marketing funel.

/" Reduced the amount of emails to reduce spam,

Adopted trends, workflows and automation o
P unsubscitpions and black box threats.

personas such as: Adele, Debbie, Jennifer, James and Charlotte

Adopted personalized messages by segmenting target audience into ‘ Focused on customers of the customers
‘ Adopted A/B Testing

Transitioned from design emails to HubSpot emails

Templatized campaigns for consistency, brand recognition and
improved processes: LMRC, Churn, Product Launch, Product
Awareness, Product Awareness Nurture, Blitz, Surveys, Contest
Winners, Newsletter, standard

®@ ®©©0 ©




’ & IMPROVED EMAIL FRAMEWORK LMRC + ORTHO :

TEMPLATIZE CTA 1-2 PLANNING OPTIMIZE
FOR LMRC CAMPAIGNS WITH

(m)
(m)

G

ﬁ
=
EMAIL LENGTH

e Subject line: less A/B TESTING

o : e Brief f
than 9 words: 50 Awareness rie ?r eve.ry
o Learn More | How campaign with
e Newsletter characters L : :
 Considerations objectives e Subject Line
Content lenath o Watch | Share » Campaigns in HubSpot e Previews
. e Content length:
Blog 5010 195 ] ] o Ask Questions, Polls * Workflows o Copy
to ords : .
w . Conversion Schedule a.head | . CTA
e The Standard \ .I > Buy now | Shop Now o Av;nd ZrT\all blacklllst . Tone
e Average emai , and audience overlap:
9 > Sign Up , P « Emojis (LMRC
attention o Get Access o Automation )
L only
grabbing is o Join Now o Journey
5-7 sac . Loyalty Personalization
o Feedback > Retarget

e Spam Check Tool

v




Summary

Email Health

Score over fime

Metrics
July 2022 - September 2023 Opens coor
Click-throughs Good
Hard bounces Excellent
YOUR SCORE © Unsubscribes Very good
' 6 OPEMS CLICK-THROUGHS HARD BOUMNCES UNSUBSCRIBES
0 0 0O 0
Okay 15.6% 8.4% 0.11% 0.24%
Poor Good Excellent Very good
Benchmark: 22% Benchmark: 8% Benchmoark: 0.3% Benchmark: 0.4%

Score over time

10

[

Oct "22 o Dec Jan 23 Feb Mar Apr Moy Jun Jul Aug Sep Oct

Your soors Ermails sent




Results

Email KPI « Increased Results:
o Reduced emails
o Segmented lists

Email KPI o Personalized Messages
Opens Rate:20% o Automated workflows
CTR: 2-4% o Increased the open rate by 2.5%

Unsubscribes: 0
Form Conversions

O

Increased CTR by 1.15%

Recipient Engagement .

July 2022 - September 2023 SENT OPEN RATE CLICK RATE CLICK-THROUGH RATE
1,925,327 18.21% 1.38% 7.56%
580 Emails 350,193 Opened 26,480 Clicked -
¥ 4/78% A 2.75% A 0.4% A 1.27%
SENT OPEN RATE CLICK RATE CLICK-THROUGH RATE ‘
July 2021 - September 2022 3,152,738 16.66% 1.07% 6.41%
565 Emails 523,954 Opened 33,601 Clicked -

¥ 697% A 247% A 0.32% A 114%




Email KPI Results

Increased delivery by 0.8%

E(')“a'IRKPIZO Need to improve Unsubscribe
pens Rate:20%
TG Rate and Spam Rate

Unsubscribes: 0
Form Conversions

Delivery

DELIVERED RATE © HARD BOUNCE RATE @& UNSUBSCRIBED RATE @& SPAM REPORT RATE ©

July 2022 - September 2023

9Q0.86% 0.04% 0.15% 0.01%
1.922.655 Delivered A 001% A 0.01% A <0.01%
A 0.1%
July 2022 - September 2023 ‘
DELIVERED RATE ©O HARD BOUNCE RATE O UNSUBSCRIBED RATE ©
Q9.78% 0.05% 0.12%
3,145 900 Delivered ¥ 0.03% A < 0.01%

A 0.06%




°
Emall KPI ® Noiledit @ @ Low opens, high clicks @ Low clicks, high opens @ @ Low opens, low clicks @

100%

Email Performance Chart sor

&60%

40%
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LMRC Webinar I Open Rate 41.29%. Click Rate: 17.74% I Heat Map I

% Lifestyle Matrix

Email Analysis

f HE S

July 2022 - September 2023 Best Performing Emails

Your webinar recording is available.

The Impact of Prolonged Infections on Immune Resilience

Thank you o all who registered bo watch the presentation by Elroy Vojdani, MD. IF
o oot ek it ba the live evenl, plesse enjoy the necording.

wabch now

D Wojdani cowered key information for undersianding dhronic infections and
immune resifence, induding commonly =sen infections, therapeutic inlerventions
ard top nutrients for your palients wha struggle with profonged infections.

download e sides

Key Reasons to Prioritize Small,
Segmented, and Precise CTAs in our
Inbound Approach

Effectiveness at a small scale
Focus on segmented audiences
Precision in messaging

Clear and upfront CTAs
Inbound strategy executed
effectively

Empower your patients with eye-catching teaching aids

Presaniation Pads are patien] education handouts designed io belp you start e
comversaion about e [festde medicine apprsdh to common health issees.

Each handout covers a health fopic with easy-io-understand informaion, graphics,
ard lifestyle and nulrient recommendations [0 give you and your patients the tools
I improee complianoe and oplimize heslth outcomes.

Mold lliness Lyme Disease Mitochondria

The: Imrmune Foundations Program also ofers Presentation Pads on alergies,
upper respirstony iad infedions and UM s. Preseration Pads are assilable o al
pther LMRC Chnical Prograrms on iopics relaled to health resiiency and
cardiomedzbalic, musoukeskeletal, gerstroinlestinal, and hamane healh.




Webinar recording I Open Rate 45.1 5%. Click Rate: 16.96% I

S Lifestyle Matrix

Email Analysis

Best Performing Emails

The webinar recording is available.
uly 2022 - September 2023
J y p Thank you for registering! We hope you enjoyed the
presentation by Dr. Jones. If you couldn’t make it, you can
still watch the recording.

Waich the recording

Key Reasons to Prioritize Small,
Segmented, and Precise CTAs in our O ——
Inbound Approach

Join us for more exclusive content.

° EffeCtiveneSS at a sma I I SCa I e If this clinical presentation was valusble to you, Lifestyle Matrix Resource
. Center offers more in-depth content from Dr. Jones and other Clinical
» Focus on segmented audiences Experts.
° P rec i S i O n i n m eS S a g i n g Cwur guarterly Clinical Grand Rounds are LMRC member-exclusive webinars

that fieature expanded clinical case studies and group discussion.

Clear and upfront CTAs
Inbound strategy executed View my membership options
effectively

An LMRC membership provides you with access to our always-growing
resource library, including clinical education content, patient education
materials, practice management resources and much more. To help you
maximize your membership benefits, we provide one-on-one coaching
sessions to guide you through irnplementing our resources. Our goal is to
support you in growing and scaling your functional medicine practice.




Heat Map I

CORE Restore Blitz I Open Rate 3.2% I Click Rate: 0.13% I

Email Analysis .,.fm —

“eoa g VOLICULAR contactusfRompimsi com
* oMMODUCTS
Becawse Flficacy Maters’

performance i) e T
Performance Improvement

Options to meet your
July 2022 - September 2023 patients’ needs

orthomaleculsmproducts. com

Core Restore® is available in 7- and 14-day kits
S0 you can tailor the program to fit your patients’
unique health goals.

Each kit includes:

« Atrio of specialized formulas to fuel optimal
biotransformation and elimination

« An in-depth patient guide

« Additional resources, such as menus and

shopping lists, for nutritional guidance

Improving Email Performance Tips:

e Keep the scope small and
segment the audience

e Be precise and perpsonable
with messaging

. 7-Day Detox Kit
° Place Ca” to Action (CTA) Designed to enhance the body’s elimination process

upfront
e Inbound strategies often work
best




Heat Map I

PLMI Recording I Open Rate 7.34% I Click Rate: 0.21% I

Email Analysis . RECORDING AVAILABLE NOW
Emails that need

Performance Improvement Cardiometabolic Function:
The Intersection Between
Neurology, Endocrinology and
Immunology

July 2022 - September 2023

Presented by

Personalized Lifestyle
Medicine Institute

Improving Email Performance Tips:

» Keep the scope small and
segment the audience

» Be precise and perpsonable
with messaging

 Place Call to Action (CTA)
upfront

e Inbound strategies often work
best

e Reduce the ammount of emails

Purchase the exclusive conference content
for clinical pearls and inspiration that will help you
empower your patients and improve health outcomes.

purchase the recording

Shilpa P. Saxena, MD

Watch the video to hear what inspires Dr. Shilpa P. Saxena
in her roles as a clinician and health educator.
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Web



KPI

Organic Search + Web eonpi
Objectives .

Page Authority
Keywords Ranking

SEO
@

Search Ranking

® Improve Functionality + Performance
Security | Web Vitals | Site Speed | Mobile |

® Improve User Journey
Appearance and navigation - web updates

Increase Average Time on Page




| Jul 11, 2022 - Sep 30, 2023 - |

SEO + WEB KP! Web Acquisition = -

| Device Category - |

805,075 11.10%

§ -7.0% from previous year t 84.1% from previous year

July 2022 - September 2023

Where are users come from | Medium and Browser

Default Channel Group_  Pageviesrs Ses=ions Avpg. Ses=io_ Tranzactions FEcommerce Co_ Revenue - Medium Bromrser Pageviews ~

Conversion Rate Increased by 2%

Organic Search 7/ B.AT%: 51827261715 onganic Chrome

Direct 3.7MR 18.4353% 516.405,559.68 arganic Safari $2087405.98

Email 174.4K| 20.26% $77438095 (none) Chrome 1.0 N _

Referral 370.4K] 6.02% 5496,656.61 (none) Safari 1.3 5343010329

(Other) Q0.4K| 14.71% $392965.82 onganic Edge 7T15.6£0 $2,362390.53

Social 42 2K| 12,929 000057 101 i0.78% £18,066.59 {none) Edge 361K0 $1.867.063.16
referral Chrome 219.2K] £333861.04

[ ul 12. 2021 - Sep 30, 2023 - |

July 2021 - September 2022 Web Acquisition o a

[ Device Category - |
Overview
Users Ecommerce Conversion Rate
1,502,380 8.28%
% -B.4% from previous year ¢ 33.2% from previous year

Acquisition

Where are users come from | Traffic volumes and engagement Where are users come from | Medium and Browser
Default Chamnel Group_ Pageviews Smssions  Avp. Sessio_ Transactions  Ecommerce Co.. Revenue - Medium Brovweer Pageviews - Revenue
Organic Search 1340 I 6.36% §23890354.56  organic Chrome am I m
Direct M 12.34% §2143044776  organic Safari 3270 $2700776.19
Emiil 450.4K] 12.22% $1,145452.02 (noine) Chrome 1.5v I _
Referral 5881k 5.30% 56430854 (none) Safari 240 $4,570,38293
(Other] 90K| 14.23% S41474568  organic Edge 1.3MHE $3.188205.03
Social 79.5K] 0.48% 521.999.51 (none) Edge 601.5K0 523700327
Paid Search ]| 0% 50 organic Firefox 335.9K] 5597 963.59




SEO + WEB KPI

I | Jul 11, 2022 - Sep 30, 2023 - |

July 2022 - September 2023 Web BehaVi o r [(Do=r Tyee -]

| Device Category - |

Awg. Time on Page Bounce Rate
805,075 1,380,404 00:00:28 0.94% 12.09%
§ -7.0% from previous year § -6.5% from previous year ¢ 3.0% from previous year § -45.8% from previous year ¢ 1.4% from previous year
the only one of the session lzst in the sassion

Bounce Rate decreased

| Jul 12, 2021 - Sep 30, 2022 - |

Web Behavior — :

| Crevice Category - |

July 2021 - September 2022

#org. Time on Page

864,738 1,475,332 00:00:27 1.70% 11.91%

§ -9.1% from previous year § -4.2% from previous year ¢ 16.5% from previous year § -71.6% from previous year ¢ 3.8% from previous year

the only one of the session lzst in the session




Website Grader

Overall performance needs
improvement, and reduce
site speed fpr an optimal
User Experience

Wt ORTHOPACKSSSm  gonie pugnter 3 i UsA B Lifestyle Matrix srowse »

The tools you need to
implement functional medicine

63

orthomolecularproducts.com www.lifestylematrix.com
PERFORMANCE PERFORMANCE

MOBILE MOBILE

SECURITY SECURITY

OrthoPacks

oo TR Q
: A convenient, new way to
y . deliver personalized nutrition
i F Bulld Your Pack
Regster i ot

orthopacks.com
PERFORMANCE
I ————

SEO

MOBILE
e —————]

SECURITY
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Forms



FOrm Analysis VIEWS CONVERSION RATE SUBMISSIONS
19,710 19.79% 3,901

A 12.7% ¥ J0.6% ¥ 66.86%
J u Iy 2022 : Septem ber 2023 Total form submissions over views Save repor
Date range: From 7/11/2022 10 10/3/2023 | Frequency: Monthly

O Views O Submissions

o Significant Increase of views
e Integrated with other channels |
e Connected to marketing HubSpot
Campaigns e e | 7 e o~ \
Increase Of SmeiSSions O:ugﬁ; Auql2022 Sc,a:2021 OCT-2C22 n:.-;lzozz n.xlzczz _c:Dz;; -‘czi::;i“:’ima A|:::'I2$J25 .Van_;lmzs _'uﬂ.2l325 Ju :zczs r.uq.lzozs s-:plzczs _0:7_233
VIEWS CONVERSION RATE SUBMISSIONS
July 2021 - September 2022 o
14,439 26.58% 3,838
¥ 9.71% W Q3.41% ¥ 94.05%
Total form submissions over views ——_.

Session date




STRATEGIC
RESULTS

10 YR - INTERNATIONAL LAUNCH
- REPUTATION - LOYALTY -
INTEGRATED SYSTEMS

3 YR - GROWTH - CUSTOMER
JOURNEY - COMPETITIVE
ADVANTAGE - MARKETSHARE

Campaigns



[PI‘OdUCt Email 1- Launch BN
New Product Launch Promotion and Sales Contest "~~~

La U n C h U S] Goal: Maximize penetration

Target Audience: All active customers
Ist initial awareness email prior to phases start  Note: Product main focus | 3/4 bullet points - Clinical Applications

Product Launch

4 Phases . . . .
12 mo. campaign Louie working closely with Mark G. and John H. during the release.
Canada I US 3 mo. each Channels: Sell Sheet| Email | Web (landing page + banner)
Banner + Web + email: Go live on the day of the launch
Emails: 1
¢ Propose:
o Reduce email t.o 3 (apply marketing funnel)
@ Marketing Channels: email | web | social AP e el Objectives:
= Emoji/No emofi Email 1: Increase Awareness: benefits, product information + Conversions
= Tone/Personality
i CTA: learn more
@ Objectives: " e contont ) .
l " Eerior?ac:izt:tizm (salutation) - once data KPL: Open Rate: 20%
. is clean KPI: CTR 2-4%
@ Email: Open Rate: 20%
® Web: CTR: 4%
JAN/FEB MARCH/APRIL MAY/JUNE JULY/AUGUST
® Social: ER: 4%
UA-X Pro . .
HiPhenolic 0917 5/16 Orthomega V 08767
HepatoCORE 0753 .
Us Cere Vive Jr. 0134 July - pstponed to
-3/3 Vessel Max 0818 4/3 5/25 2024
Glycocalyx 0703 - 2/21
Indigo Greens Saccharomyces
CA 9 y XX XXX

Reacted Iron Feb 6th Boulardii 3/13



https://ompi.workamajig.com/platinum/?aid=projects.schedule.edit2&k=584019
https://ompi.workamajig.com/platinum/default.aspx?aid=projects.schedule.edit2&k=587084
https://ompi.workamajig.com/platinum/?aid=projects.schedule.edit2&k=584180
https://ompi.workamajig.com/platinum/?aid=projects.schedule.edit2&k=589355
https://ompi.workamajig.com/platinum/?aid=projects.schedule.edit2&k=592776
https://ompi.workamajig.com/platinum/?aid=projects.schedule.edit2&k=592776
https://ompi.workamajig.com/platinum/default.aspx?aid=projects.schedule.edit2&k=597383
https://ompi.workamajig.com/platinum/default.aspx?aid=projects.schedule.edit2&k=591578
https://ompi.workamajig.com/platinum/?aid=projects.dashboard.dash&k=584756
https://ompi.workamajig.com/platinum/default.aspx?aid=projects.schedule.edit2&k=589819
https://ompi.workamajig.com/platinum/default.aspx?aid=projects.schedule.edit2&k=589819
https://ompi.workamajig.com/platinum/default.aspx?aid=projects.schedule.edit2&k=589819

SENT UMIGUE OPENS UNIQUE CLICKS « « o o o
» Emails (1)

10,265 1,712 197
Product Launch Email: CTR: 1.92%
Jan/Feb EmaiI: open Rate 16% 5 social pasrs (1} F#.CEBUT:I](CLICKS WITTE{;CLICKE LINKED;:;CLICKE
Uric Acid Protection Social ER: 8.6%
US: UA-X Pro o morton e
S 3 Ortho Molecular Products “ea
- ::::@_=

We're excited to announce the newest product in our cardiovascular line, UA-X Prol
This powerful formula is designed for patients who want to minimize uric acid and
E NP aptimize cardiovasoular wellness, Learn maoare: https:/fhubs.la/Q0yc9Dpd

@ Marketing Channels: email | web | social

@ Objectives:

@ Email: Open Rate: 20%

e Web: CTR: 4% Uric Acid Protection

How UA-X Pro Supporis
Optimal Uric Acid Levels

® social: ER: 4% @
Siromg ¥anthine
: widese inhibitic H‘Iﬂ'ﬂkﬁ
Il Protect ;
@ o - Strong xanthine
HOTECTEON - - a . N AgE
Q : oxidase inhibition
." . IF'Fﬂ'I'Hﬂ-TEﬁ » :
werelion of uric acid
Protects
Powerful antioxidant
UA-X Pro protection
Pathway Support
LLA-E o ol il.\.l.l-:_..l-lllllr.'::.; I._.._.:.Irl_::.l:.l_,.l.
pl= pohpbencls o
oot 0 Ineeags Wi ack Sl nird Promotes
e e Promotes efficient
o E’ o E‘ o excretion of uric acid




Product Launch
Jan/Feb

US: HepatoCORE

@ Marketing Channels: email | web | social

@ Objectives:

@ Email: Open Rate: 20%
® Web: CTR: 4%

® social: ER: 4%

> Emails (1)

> Social posts (1)

> Traffic ©

Email: Open Rate 15.64%
Email: CTR 2.49%

Broad-spectrum
support for optimal
liver function

* HepatoCiE

SENT UNIQUE OPENS UNIQUE CLICKS

9,798 1,531 243

FACEBOOK CLICKS TWITTER CLICKS LINKEDIN CLICKS

0 0 16

VIEWS NEW VISITOR SESSIONS CONTACTS (FIRST TOUCH)

366 337 0

) Web: 349 Sessions
Social ER: 7.43%

-
.ﬂe Ortho Moleculor Products Actions = ah _
¥ Fut

——
wie're eucited fo gnncunce the lounch of HepomeCORE, g torgeted formula thot helps support liver fgt —
clegronce and promote cardiometabolic healrh
Leorn mora; hmmps.//hubs.lo /QO1DSSTFO |~ —
| o 7 A 5
| = dun A
e R aane 5y o QVCLELLE ]
#oordovosoular foordiometabolic by - TR il
'.""' [ P -
-
. =
HepatoCORE
=
-
o
-

Broad-spectrum
support for optimal
liver function

Product Overview  Benefits  Supplement Facts  Practitioner Resources

——

Clinical Applications

» Supports Healthy Liver Function and Fat Metabolism » [Protects the Liver from Toxins and Owidative Stress
= Enhances Liver Lipid Clearance « Helps Maintain Healthy Blood Pressure Levels

" HepatoCORE 2

The liver is 2 major metabolic grgan in the body with more than 500 vital functions that have been identified. In
fact, the liver regulates most chemical levels in the blood and holds about one pint (13%) of the body's blood
supply at any given moment. Some of the more well-known functions of the liver include production of certain
proteins for blood plasma, production of cholesterol and lipoproteins to help carry fats through the body,

Featured imoges nor displaying correctly? Find our how o troubleshoot the issue. Learn more &

d ot Mar 2, 2023 10:07 AM Creoted by You Via HubSpat web
URL hrtps/fhubsla/Q010S91FO0 &2

amgaign [Product Lounch] HepotoCORE O7TS5 5

LIKES COMMENTS SHARLS HUBSPOT TRACKED
CLICKS
43 0 7
16
NETWORE TRACKED IMPRESSIONS
CLICKS &
1,355

50

HepatoCORE delivers broad-spectrum
support for optimial liver function and fat
metabolism. HepatoCORE also assists in
maintaining healthy blood pressure and

cholesterol levels

60 CT




Product Launch
Jan/Feb

SENT UNIQUE OPENS UNIQUE CLICKS

» Emails (1) 286 89 13

CA: Indigo Greens

Email: CTR 4.55%

Email: Open Rate 31.12% Web NEED analytics
@ Marketing Channels: email | web | social P y

oo ®QLIRTHD
. iecti . :=‘:f:‘0'-'5“‘-”‘ PRODUCTS  PRACTITIONERS  ORTHO DIFFERENCE | SHOP NOW How can we hsip? Q]  signin/Register %
Ob]eCtlves. “odlRONUCTS [stop Now] | |

Berase Eficacy Maiers”

@ Email: Open Rate: 20%

Indigo Greens
Powder

SKLE: 613060

® Web: CTR: 4%

e (]

Indigo Greens combines concentrated,
organic fruits and berries with a vegetable
antioxidant blend to help build antioxidant
reserves and protect the body from free
radical damage.

® Social: No social posts for
Canada

60 SERVINGS

- s 7

|@armn more

Product Overview  Benefits  Supplement Facts  Practitioner Resources
| e—

Clinical Applications

@ Builds antioxidant reserves + Provides Full-Spectrum Superfoods « Organic Ingredients, FODMAP-Compliant, No Added
» Contains Concentrated, Organic Berries, Vegetables Sugar
and Greens

@ Protects the body from free

radical damage The USDA's “MyPlate” program recommends that adult men and women load up 50% of their dinner plate with
fruits and vegetables. Sadly, more than half of Americans are not consuming this amount on a daily basis.
0 Supports patients following While most American’s know that fruits and vegetables are packed with nutrients, antioxidants and

g low-FOOMAP diet

LOAD MORE




Product Launch ) SENT UNIQUE OPENS UNIQUE CLICKS .
> Emails (1)
Jan/Feb 284 98 15

) VIEWS NEW VISITOR SESSIONS COMNTACTS {FIRST T{JUCH)
» Traffic O 78 21 0
CA: Reacted Iron

Email: CTR 5.28%

@® Marketing Channels: email | web | social | Email: Open Rate 34.51% WEB: Need WEB

oo RTHD
ianti . oW OLICULAR — : : -
(g ObjeCtlveS. The key to ':':ﬁonuus PRODUCTS  PRACTITIONERS  ORTHO DIFFERENCE [[How can we hetp? Q]  signinsRegister 8

Becawse Eficacy Maters®

maintaining healthy T
iron levels

@ Email: Open Rate: 20%

C ©
. « AO ==
® Web: CTR: 4% - Reacted Iron
= SKI: 259060
[ —
Reacted Iron includes high-concentration,
. H 0, gentle iron to suppert energy production and
SOCIaI: ER: 4 /0 “‘_ a variety of other protocols.

:ﬁ e AN _

' ::: MLML‘R ! 60CT

B EEE —

By

o -

¢ ReactedIron [

L

learn more

<

Helps to prevent iron

Product Overview  Benefits  Supplement Facts  Practitioner Resources
deficiency anemia

Helps with the formation and
function of red blood cells

&

Clinical Applications

s Provides Safe, Highly-Absorbed Iron for a Variety of » High-Concentration Iron for Energy Support
Helps pregnant wormen meet Protocols « Supports Oxygen Transport and Energy Production

recommended intake for iron
when taken in conjunction

with & healthy diet Iron is one of the most abundant minerals on earth. It is essential to the majority of life forms, especially
human physiolegy. Iren supports prenatal and cognitive health, as well as energy balance.

S

shop now Iron is an integral component of the proteins involved in oxygen transport and sterage: hemaoglobin, myoglobin

and farritin Iran ae nart af tha nretnin hamanlahin carrine Aavunan fram the himac $aoraricae rarte Af $ha hods

LOAD MORE




JAN/FEB

BioPC
US Pro/MitoCORE
(CSR Upsell: L-
Glutathione)
CA MitoCORE 0781

PRODUCT AWARENESS

MARCH/APRIL

Myco Active 0785
(CSR Upsell:
Melatonin)

2023 Schedule

Promo

MAY/JUNE

CollaGEN 0789
(CSR Upsell:
Cosmedix)

CollaGEN

JULY/AUGUST

InflammaCORE
(CSR Upsell: DG
Protect)

InflammaCORE

SEPT/OCT

Vitamin K Family
(CSR Upsell: Lipitrol
0X)

Vitamin K Family

NOV/DEC

FiberPlus
(CSR Upsell: Super
Aloe)
Dygetzyme-V

FiberPlus
Dygestzyme - V


https://ompi.workamajig.com/platinum/default.aspx?aid=projects.schedule.edit2&k=588676
https://ompi.workamajig.com/platinum/?aid=projects.schedule.edit2&k=588688
https://orthomolecular-my.sharepoint.com/:w:/g/personal/a_cruceanu_ompimail_com/EU0DXgRns4VNtOLegyLsyZcBFQLTZsn_wFAOUYbK6I3qGg?e=nKyV8L
https://orthomolecular-my.sharepoint.com/:w:/g/personal/a_cruceanu_ompimail_com/EU0DXgRns4VNtOLegyLsyZcBFQLTZsn_wFAOUYbK6I3qGg?e=nKyV8L

PRODUCT AWARENESS NURTURE

2023 Schedule
Promo

JAN/FEB MARCH/APRIL MAY/JUNE JULY/AUGUST SEPT/OCT NOV/DEC

BioPC
us Thyrotain - 0853 Pro/MitoCORE - MycoActive CollaGEN InflammaCORE Vitamin K Family
0855



US

Product Awareness

Products:
BioPC Pro/MitoCORE

Marketing Channels: email | web

Objectives:

® Email: Open Rate: 15.91%

® Web: CTR: 0.64%

Overview

SESSIONS O

295

> Emails (5)

> Traffic ©

. Increase Awareness
Emails

For many patients,
mitochondrial nutrition
alone is not enough,

BioPC Pro and MitoCORE*
provide dual support for
increased mitochondrial

output and longevity.

Increase Awareness

—

- #

i

Refuel Mitocho

The 1-2 punch for

| mitochondrial rejuvenation

NEW CONTACTS (FIRST TOUCH) &

ndria ig

0

Increase Consideration

UNIQUE CLICKS

358

VIEWS

382

Promote BioPC Pro and
MitoCORE" to your patients

INFLUENCED CONTACTS &

2,006

UNIQUE OPENS SENT

5105 30529

NEW VISITOR SESSIONS CONTACTS (FIRST TOUCH)

257 0]

Increase Conversions

Buy 12 bottles of BioPC Pro, get 2 free with promo code: BIDCORE

Buy 12 bottles of MitoCORE® get 2 free with proma cade: BIDCOR|

Dual support for
mitochondrial health

BioPC Pro and MitcCORE®
provide dual support for increased
mitochondrial output and longevity

Buy 12 and get 2 free”
promo code: BIOCORE

order now



US

Overview
SESSIONS O MEW CONTACTS (FIRST TOUCH) & INFLUENMCED CONTACTS &
75 0 134
Product Awareness
Nurture
. UNIQUE CLICKS UNIQUE OPENS SENT
> Emails (4) 19 308 1259
PrOdUCtS: VIEWS NEW VISITOR SESSIONS CONTACTS (FIRST TOUCH)
A A > Traffic &
BioPC Pro/MitoCORE 75 75 0

. . Increase Conversions
Increase Awareness Increase Consideration

Emails
Marketing Channels: email | web ! e s it o ! PEAD

MitoCORE® to your patienis

our mitochondrial
wu||.r1 1 prodocol
mmsnl.;m pnething?

B

——

(—— ]

oy e :

For many patients "ﬁ"

mitochondrial nutrition Rebuild Membrane
alone is not enough,

The 1-2 punch for
mitochondrial re]uvenatlun

Objectives: "

® Email: Open Rate: 26%

® Web:CTR: 1.5%

B
&
£ Rebuild Membranes
Ber part chain
'.:C':- ; .-nr'.
he 4 [

BioPC Pro and MitoCORE"
provide dual support for

increased mitochondrial 9
oulpul and longeviry, Refuel Mitochondria 5‘"‘
[ & : =3

LT —




CAN

Product Awareness

Products:
MitoCORE

Marketing Channels: email | web

Objectives:

® Email: Open Rate: 31%

® Web: CTR: 2.47%

Overview

SESSIONS O

22

> Emails (3)

> Traffic ©

Emails Increase Awareness

s
All systems depend” " ¥
on adequate energy

Lifestyle factors
deplete your patients’
energy reserves

¥ lackof slesp

To refuel cellular energy
prodluction, your patieats need
adhedpuate nutritional colactors,

NEW CONTACTS (FIRST TOUCH) &

0

UNIQUE CLICKS

22
VIEWS
43

Increase Awareness
%T, . " =i
| Increase Energy .;# Fv;

the Cellular Level

[ e
HEE S
EREN

Energy Essentials

INFLUENCED CONTACTS ©

128

UNIQUE OPENS SENT
269 866
MNEW VISITOR SESSIONS CONTACTS (FIRST TOUCH)
12 0

Increase Conversions

s YA
Increase energy at” /v,
the cellular level

AitaCORE proedes the vilamire

minerals amd antkexidants your patients
s 1 incregse i enengy cuiput
ard meet daily nutritional needs.

Also available as a

protein blend




US

Product Awareness

Products:
MycoActive

Marketing Channels: email | web

Objectives:

® Email: Open Rate: 15.11%

® Web: CTR: 4.79%

Overview
SESSIONS ©
402
> Emails (5)
> Traffic @

Increase Awareness

Emails

Upgrade your
immune support
My oative Pealures d powerTul

combination ol g mushioom exras
for advanced Immune suppor

5 benefiis of MycoActive
for your patients:

o
e
3
L4
L5

Modhabates and sirengthens
1he immure resporse

Aeduces Faliguee

Improves sieds regilence

Halps maintain nommal
inflamimatony balance

Halps fran tha immune system
10 eliminate urwaried croanisms

CTREE T O R A

NEW CONTACTS (FIRST TOUCH) &

O

UNIQUE CLICKS UNIQUE OPENS
278 5499
VIEWS NEW VISITOR SESSIONS

419 389

Increase Consideration Increase Conversions

Buy 12 and get 2 free* on your next order with promo code: MYCOAZS

Promote MycoActive
to your patients

Upgrade your
immune support

Eclcata your patents of immine healh

ared e berefils af the whole mushroom

powders and extracts in Mycodchye with
sy geare makeling rarerals

MycoActive provides a powerful
combination of six mushroom extracts and
share the video [ whale-mushroom powders for adaptive,
intelligent imrmune support.

Buy 12 and get 2 free’
promo code; MYCOAZ3

order now

social media |i|

INFLUENCED CONTACTS &

2,395

SENT

36961

CONTACTS (FIRST TOUCH)

0

Increase Conversions

duy 12 and gel 2 free® on your nexl ordes with promo code: MYCOAZI

Adaptive, Intelligent
Immune Modulation

Mycoactive strengthens the immune
response, reduces fatigue, improves stress
resilience, and helps train the immune
system to eliminate unwanted organisms

Buy 12 and get 2 free’
promo code: MYCOAZ23



US

Product Awareness

Products:
CollaAGEN

Marketing Channels: email | web

Objectives:

® Email: Open Rate: 14.66%

® Web: CTR: 0.57%

Overview

SESSIONS O

165

> Emails (7)

> Traffic ©

. Increase Awareness
Emails

The CollaGEN
Difference

& Bioactive ingredients prolect and mairain
- Carlikiges - Fagsia
Tendons £kin

- Ligaments

8 Stimilates conmective issie cells 1o
produce mone e L and B csllanen

& |ngreclients backed by 25 human circal
studies

NEW CONTACTS (FIRST TOUCH) &

0

UNIQUE CLICKS

449

VIEWS

177

Increase Consideration Increase Conversions

o

Promote CollaGEN to
your patients

The Key to Connective
Tissue Stability

Buy 12 and get 2 free’

prom o codi COLGM23

INFLUENCED CONTACTS @

2,220

UNIQUE OPENS SENT
5501 36296
NEW VISITOR SESSIONS CONTACTS (FIRST TOUCH)
177 0

Increase Conversions

The CollaGEN

Difference

Buy 12 and get 2 fres”
pIoEnD Ciodie: COLGMZS




US

Product Awareness
Nurture

Products:
CollaAGEN

Marketing Channels: email | web

Objectives:

® Email: Open Rate: 23.62%

® Web: CTR: 2.36%
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Product Awareness

Products:
CollaGEN

Marketing Channels: email | web

Objectives:

® Email: Open Rate: 32.11%

® Web:CTR: 1.83%
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. Increase Awareness
Emails

Results more than
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The key to maintaining
connective tissue stability

NMEW CONTACTS (FIRST TOUCH) @

0

UNIQUE CLICKS UNIQUE OPENS

16 193
VIEWS NEW VISITOR SESSIONS
45 45

Increase Awareness

¥ anal ot 8 Prma™ ot [l i s £ o DOLEAN

Increase Conversions

The CollaGEN
Difference

The CollaGEN
Difference

I e 15 that prodect snd marian
. d o T g hail iife
GIH e AT

Formulated to Support
Strong Collagen Structure

:fzj

>

. /)
Fa

—

o o% 9

Buy 12 and get 2 fres’ on your next onder
Frovr coche: GOLCAN

— ST TH

i
i

INFLUENCED CONTACTS &

101

SENT

659

CONTACTS (FIRST TOUCH)

0



US

Product Awareness

Products:
InflammaCORE

Marketing Channels: email | web

Objectives:

® Email: Open Rate: 29.25%

® Web: CTR: 0.94

Overview

SESSIONS O

405

> Emails (5)

> Traffic ©

Increase Consideration

By 43w g B o o s e 1 oo WO

Increase Awareness

ey 13 e B e o e e 1 e e OGRS

Emails

Share the benefits of

The l_'nmpﬂ‘.hrnui\'v , f
InflammaCORE" with
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Product Awareness

Products:
InflammaCORE

Marketing Channels: email | web

Objectives:

® Email: Open Rate: 29.25%

® Web: CTR: 0.94%
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Approach for Gut
Relief and Repair
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a Strong Gut Barrier
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AUTOMATION - NEED THE PROMOS AND COPY PLANNED AHEAD - WORK A MONTH AHEAD OF THE
CURRENT SCHEDULE

2023 Schedule
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Core Restore SOUTH D-Hist NORTH D-Hist Back2School Viracid
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Products:
South D Hist

Marketing Channels: email | web
Objectives:
Email: Open Rate: 15.11%

Web: CTR: 0.51%
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Springboard

Marketing Channels: email | web

Objectives:

Email: Open Rate: 11.66%

Web: CTR: 0.3%
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Products:
Viracid

Marketing Channels: email | web

Objectives:

Email: Open Rate: 13.78%

Web: CTR: 1.13%
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Fast-acting
immune support
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‘When your palienis need immedisis
immune support, you can trust
the ingredients in Viracid,

Powerful nutrients +
botanical extracts

YWiraad is formulated with a powerful combination of
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+ Andrographis + Astragalus
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PHARMACE WEBINARS - AUTOMATION

Qaurterly

Q2

Q WD JUNE 21

Q3 Q4

WD MARCH 15 WD SEPTEMBER 13 WD NOVEMBER 15

Mitocore
Collagen

Mitochondrial Health: Options ] i Vitamin K Fiber Plus
The Ultimate Guide to o .
to Enhance Cellular Energy Recommending Collagen Vitamin K: The Real Story and Natural Solutions for
US +CA Production and Support g g Benefits of This Vital Nutrient Constipation
] Supplements
Immune Function 0161 0162 0163
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Email: Open Rate: 12.37%

Web: CTR: 0.97%

Ema

> Emails (5)

> Forms (1)

> Traffic ©

Mttos hondirial Health: Optione fo Enhancs
Callular Ensrgy Produstion and Eupport Immuna

Funotian
Miarch 15, A2 B4 pan. — 8250 g 01

ek Bl e

ek iG] e ey LS

Jaft Aoting, RPN

. baen 8 Composncing phasmscar for 32 yaan e e o apask of

P L P PTG LG B T T ML

oo s il Febinein Frus sy wiind Me: pres 108 Bwa Lkl of

Lasplarenm 1 v 5L il

YL AT AT AT Fldices AT Pk AT et Zollgl of -2 ga0g B

Funoronsl b doine Picsegh T Linkaminy of S Fionicos, s fe i o

oy e Sl P Dol 4 SRR NT T T
pilnchs B ging e & SRACE 13 T INETERE CRRLSAL N e
Fanst, ur FasmoLs

Mitochondrial Health: Options to Enhance
Cellular Energy Production and Support Immune

Function
March 15, 2023 6:00 p.m. = 6:30 p.m. COT

Ewery cell in the body depends on an adequale supply of energy to function at
an eplimal level. The mitechondria are the powerhouses of cells. This is where
essential nulrients and enzymes are used 10 convert food into usable energy in
the: form of ATR. In order fo attain optimal mitochondrial cuiput, there must be
adequate fugl 1o meet the body's needs

In our busy lives, there are so many factors depleting imporfant energy
reserves, including lack of sleep, poor nubrition, too much stress, and
medications thal can challenge energy reserves al the cellular level. Exiensive
research shows the critical importance of boosting mitochondrial reserves and
recharging cellular energy production

Jain Jeff Robins, RPh a3 he discusses the following during the webinar:

.

Celiular energy production

Common factors thal challenge our bodies at the celular level

- Ophmlzmg mitochondrial health to enhance immune function
HNutrients needed to recharge cellular enérgy produchion, support
immune funclion, and increase anticxidani praduction

Register Now

Jeff Robins, RPh
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Mitochondrial Health: Options to Enhance
Cellular Energy Production and Support Immune

Function
March 15, 2023 6:00 p.m. - 6:30 p.m. COT

Ewvery cell in the body depends on an adequaie supply of energy to functon at
an oplimal level, The mitechondria are the powerhouses of cells. This is where
esgential nulrients and enzymes are used 10 convert Tood inlo usabie energy in
the: form of ATR In order fo attain oplimal mitechondrial sutput, there must be:
adequate fuel lo meel the body's neads

In our busy lives. there are 50 many factors depleting imporiant energy
reserves, including lack of sleep, poor nubrition, oo much stress, and
medications thal can challenge energy reserves al the cellular level. Exensive
research shows the critical importance of boosting mitochondrial reserves and
recharging cellular energy production

Join Jeff Robins, RPh a3 he discusses the following during the webinar:

.

Cellular energy production

Common factors that challenge our bodies at the celiular level

. Ophmlzmg mitochondrial heaith to enhance immune function
Hutrients needed to recharge cellular energy production, support
immune funclion, and increase antioxidan! praduction

Register Now

Jeff Robins, RPh

1218 10603
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Mitochondrial Health: Options to Enhance
Cellular Energy Production and Support Immune

Function
March 15, 2023 6:00 p.m. = 6:30 p.m. CDT

Every callin the body depends on an adequaie supply of energy to function at
an optimal level. The mitechondria arg the powerhouses of cells. This is where
eszential nutients and enzymes are used 1o convert food inle usable energy in
the form of ATF In order {o attain optimal mitechondrial sutput, there must be
adequate fuel o meel the body's needs

In our busy lives. there are so many faciors depleting imporiant energy
reserves, including lack of sleep, poor nulrition. too much siress, and
medications thal can challenge energy reserves al the cellular level. Extensive
research shows the critical importance of boosting mitochondrial reserves and
recharging cellular energy production

Join Jeff Robins, RPh as he discusses the following during the webinar:

.

Cellular energy production

Comnon faclors thal challenge our bodies at the celiular level

« Optimizing mitschondrial heaith to enhance immune function
Hufrients needed lo recharge cellular energy production, support
immune funclion, and increase anticxidant production

Register Now

Jeff Robins, RPh
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Webinar
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Marketing Channels: email | web | Form

Objectives:

Email: Open Rate: 23.28%

Web: CTR: 2.234%

> Traffic ©

Email

The webinar recording is now available.

The Ultimate Guide to Recommending
Collagen Supplements

Collagen is a crucial element of connective tissues, cartilage, tendons,
ligaments and skin. Over time, lifastyle factors and age can degrade collagen
stores and affect patients’ quality of ie. Collagen supplementation supports
connective issue biosynthesis and the body's sell-repair process, in dddition 1o
rejuvenating the appearance of hair, skin and nails. For patients with a creak in
their step. collagen and hyaluronic acid support joint lubrication. joint
cushioning and nammal connective Bssue inflammatory response

Collagen ik a growing, mulibilon-dollar markel in the United Stales. This
significant demand has resulled in hundreds of collagen praducts flaoding the
markel, but not all are alike. A high dose of collagen peptides doesn't equal
effectivensss—in fact, there are several important factors 1o consider when
recommending an effective collagen supplement to your patients.

Jeff Robins, RPh and Claire Kacena, DC covered the following during the
webinar:

Skin and connectve lisug oveniew

Factors thal can cause reduced elasticity in cartlage, tendons, ligamenis
and skin

Clinical sfudies oullining joint health

Hutrients and collagen peptides needed to promote connective tissue
biasynthesis and support the repair of canilage, tendons and ligaments

The webinar recording is now available.

The Ultimate Guide to Recommending
Collagen Supplements

Collagen is a crucial element of connective lissues, cartilage, lendons,
ligaments and skin, Cwer tme, lifestyle faciors and age can degrade collagen
stores and affect patients’ quality of ife. Collagen supplementation supporis
connective issue biosynthasis and the body's self.répair process. in addition to
rejuvenating the appearance of hair, skin and nails. For patients with a creak in
their step. collagen and hyaluronic acid suppart joint lubrication. jaint
cushioning and nommal conneclive Esue inflammatory response

Collagen is a growing. multibilion-dollar market in the United Stales. This
significant demand has resulled in hundreds: of collagen products flonding the
markel, but not all are alike. A high dose of collagen peplides doesn't equal
effectivensss—in fach there are several important factors 1o consider when
recommending an effective collagen supglement te your patients.

Jeff Robins, RPh and Claire Kacena, DC covered the following during the
webinar:

Skin and connective tissue ovensew

Faciors thai can cause reduced elasiicity in cartiage, tendons, ligamenis
and skin

Clinical siudies outining joint health

Hutrients and collagen peplides needed to promofe connective tissue
bigsynihess and suppon the repair of canilage, lendons and higaments

View recording
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The webinar recording is now available.

The Ultimate Guide to Recommending
Collagen Supplements

Collagen is a crucial element of connective lissues, cartilage, lendons,
ligaments and skin, Cwer tme, lifestyle faclors and age can degrade collagen
stores and affect patients’ quality of life. Collagen supplementation supporis
connective issud biosynthasis and the body's self-répair process. in addition to
rejuvenating the appearance of hair, skin and nails. For patients with a creak in
their step. collagen and hyaluronic acid suppart joint lubrication. jaint
cushioning and nommal connective Essus inflammatory response

Collagen is a growing. multibilion-dollar market in the United Stales. This
significant demand has resulled in hundreds of collagen products flonding the
markel, but not all are alike. A high dese of collagen peptides doesn't equal
effectivensss—in fach, there are several important factors 1o consider when
recommending an effective collagen supglement te your patients.

Jeff Robins, RPh and Claire Kacena, DC covered the following during the
webinar:

Skin and connechive tissue ovensew

Faciors thai can cause reduced elaslicity in cartilage, tendons, ligamenis
and skin

Clinical siudies outlning joint health

Hutrients and collagen peplides needed to promofe connective tissue
bigsynthesis and suppon the repair of canilage, lendons and higaments
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The webinar recording is now available.

The Ultimate Guide to Recommending
Collagen Supplements

Collagen is a crucial element of connective lissues, cartilage, lendons,
ligaments and skin, Cwer tme, lifestyle faciors and age can degrade collagen
stores and affect patients’ quality of life. Collagen supplementation supporis
connective issue biosynthesis and the body's self.répair process. in addition to
rejuvenating the appaarance of hair, skin and nails. For patients with a creak in
their step. collagen and hyaluronic acid suppart joint lubrication. jaint
cushioning and nommal connective Essue inflammatory responss

Collagen is a growing. mulibilion-dollar market in the United Stales. This
significant demand has resulled in hundreds of collagen products flonding the
markel, but not all are alike. A high dese of collagen peptides doesn't equal
effectivensss—in fach, there are several important factors (o consider when
recommending an effective collagen supglement te your patients.

Jeff Robins, RPh and Claire Kacena, DC covered the following during the
webinar:

Skin and connectve lissue ovensew

Faciors thal can cause reduced elasiicity in cartilage, tendons, ligamenis
and skin

Clinical siudies outbning joint health

Hutrienis and collagen peplides needed to promote connective tissue
bigsynthesis and suppon the repair of canilage, lendons and higaments
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Webinar
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Marketing Channels: email | web | Form

Objectives:

Email: Open Rate: 15.43%

Web: CTR: 1.87%
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Email

SESSIONS O
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The webinar recording is now available.

Vitamin K: The Real Story and Benefits of
This Vital Nutrient

Vitamin K plays a critical rele in maintaining bone and cardiovascular health.
Many of us think of calcium and vitamin D for bone development, but vitamin K
is required fior proper ufilization of calcium and helps bind calcium o the bone
mafrix. Vitamin K also provides cardiovascular protection by activating proteins
that inhibit circulatory calcification.

\We must alzso consider the significant difference between vitamin K1 and
vitamin K2. In a large populatien study, those who censumed high amounts of
vitamin K2 had significantly improved cardiovascular markers compared fo
those given vitamin K1. Studies have also shown vitamin K2 fo support healthy
blood sugar metabolism.

Jeff Robing, RPh and Megan Borregon, ND discussed the following
during the webinar:

« The importance of dietary sources of vitamin K

« The different forms and subclasses of vitamin K

« The rele of vitamin K in bone synthesis

« The rele of vitamin K in supporting the cardiovascular system and normal
blood sugar balance

« The significance of vitamin K depleficn in the patient population
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Marketing Channels: email | web | Form

Objectives:

Email: Open Rate: 10.23

Web: CTR: 1.01%
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Matural Solutions for Constipation
Nowember 13, 2023 600 pom. — 6230 purn. C5T

Conslipation is & common challenge for mary. Low fiber intake, poor
Fiydration, pralonged siress, medications and other [festhyle fadors can be
rmatjar cortribulors to constipation and Gl discomfort. Fiber helos keep tings
mowing in the & fract, but many petients emyoying the standesrd Armencean diet
dio not gel enough fiber i meel their needs.

There are rany diferert consipefion riel products, and we must disoem the
henefits of Lsing insoluble versie soluble fiber, gut simubnts, odves, or
gentle-ading bolanicals o enhance gut modlity and reese & discomfort in
Our perferis.

Join Jeft Robing, RPN a8 he discusass e foliowing during the webinar

Basic gestraimestinal moliity physiclogy
= Comseguences of constipation
= The impartance of dietery fer
»  The diffesent fomms of fiber used o erfance Gl motlity
= The migrading molor comples and peristatic movement in $e Gl o

Jeff Robins, RPh
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support for healthy GI function with high-potency, omega-3 fish ol 7

=

Special Offer
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Objectives:

Email: Open Rate: 25% B/ e

ST Wy Oro

Web: CTR: 2.35%
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— Special Offer

e Special Offer a Buy 12 and get 3 free* ke
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Churn
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Orho Biotic , views
Or})htl)_lmega 7 Traffic © 115 115 0
-Hist

Bury 12 and pet 3 free* o atural D-Hiaf By 12 and get 3 free* on your next arder of Orthamega® 620 Buy 12 and get 3 free* on your next crder of Orthe Bictie®

with o with promo eode: OMO2ZR02312 wilh promo code; GBOZR02312

Thank you for your
recent purchase!
Reorder Orthomega® 820 to

cantinue supporting your patients
with high-potency, omega-3 fish il

Thank you for your
recent purchase!
Reorder Ortho Biotic® to continue

providing your patients with daily
support for healthy GI function

Thank you for your
recent purchase!

Reorder Natural D-Hist® to continue
supporting your patients with a targeted
blend of flavenoids, antioxidants,
proteclytic enzymes and botanicals.

Email

Marketing Channels: email | web | Form

Objectives:

FREHEMSIVE SUPPORT

Email: Open Rate: 22.44%

Web: CTR: 2.52%

Special Offer

Buy 12 and get 3 free*
on your next order
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Buy 12 and get 3 free*
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EPA and DHA triglyceride farm

promo code;
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DHOQZROZ2312

o Praven Consistent, o Unique a Bioshield®
fomrnulation of guaranteed ; . 5 Super 7 encapsulation
therapeutic, patient results o S0 mg of o 0% greater fornula
well-studiad CPA abesorption than .

" eth ester! o Approved 0 FloraFIT
Ingredients by Sk freeze-dried

o practitioners technology
Uncompromising
raw matearial

selaction and
verification
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Thank you for your
recent purchase!
Reorder Orthomega® 820 to

cantinue supporting your patients
with high-potency, omega-3 fish il

Thank you for your
recent purchase!
Reorder Ortho Biotic® to continue

providing your patients with daily
support for healthy GI function

Thank you for your
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Reorder Natural D-Hist® to continue
supporting your patients with a targeted
blend of flavenoids, antioxidants,
proteclytic enzymes and botanicals.
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Marketing Channels: email | web | Form

Objectives:

FREHEMSIVE SUPPORT

Email: Open Rate: 22.44%

Web: CTR: 2.52%

Special Offer
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Churn
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Orho Biotic
Orthomega
D-Hist

Marketing Channels: email | web | Form

Objectives:

Email: Open Rate: 21.98%

Web: CTR: 0.6%

UNIQUE CLICKS UNIQUE OPENS SENT

> Emails (9) 7 295 1383

By 12 and get 3 free* on your next arder of Orihonrega® 820 Bigy 12 and el 3 free* on your next sodes of Orihe Bistic®

with promoe code; DMOZR0ZIT2 with promo code: OBO2ZR0ZIN2

Bary 12 and get 3 free* on your next crder of Matural D-Hist™
witth promo code: DHR423R012

Thank you for your
recent purchase!

Reorder Natural D-Hist® to continue
sUpporting your patients with a targeted
blend of flavoncids, antioxidants,
proteclytic enzymes and botanicals.

Email Thank you for your

recent purchase!
Reorder Orthomega® 220 to

continue supparting your patients
with high-potency, omega-3 fish oil

Thank you for your
recent purchase!

Reorder Ortho Biotic® to continue
providing your patients with daily
support for healthy GI function

—

FREHEMEINE SUPPORT

Special Offer

Buy 12 and get 3 free*
on your next order

Special Offer

Buy 12 and get 3 free*
on your next arder

Special Offer

Buy 12 and get 3 free*
O your next order
proma code:
OMQZRO2312 promo code;
QOBQ2ZRO2312

siart my order

proma code:
DHO4Z3R012

start my order
ss=pen

820 g of 0 Superiar, bioidentical
G Firiean Consistent, 0 EPA and DHA triglyceride farm
omnulation of guaranteed e Unigue 0 BloShield®
therapedutic, patient results Super 7 encapsulation
well-studsed o S0 mg of e 0% greater formula
ingradients D absorption than .
ettnd ester! a appraved a FloraFIT
! by Sk+ freeze-dried
G nearmpromising peactitionars tachnology
raw material
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CONTEST WINNERS

2023 Schedule
$250 Ortho Molecular Products gift card

0091 0093

0092 0095

0094

0096


https://ompi.workamajig.com/platinum/default.aspx?aid=projects.schedule.edit2&k=596198
https://ompi.workamajig.com/platinum/default.aspx?aid=projects.schedule.edit2&k=596200

JAN/FEB

Chiropractic Economics | Emerson | MPA Media

MARCH/APRIL

TRADE ADS

2023 Schedule
Form Submissions

MAY/JUNE

JULY/AUGUST

SEPT/OCT

NOV/DEC

XX

Chiro 0883
feb 22nd - $1,850

Uus

Emerson (April)
Due Date 2/15
Allergy/Immune
Support
Natural D-Hist/D-
Hist Jr
$3,100

Spring 2023 HPC
Trade Ad
0106

Chiro - Ad Material
Deadlines 4/20
Start Date: 5/1
#0879 $1,850

Emerson (August)
Due Date 6/15
Allergy/Immune
Children’'s Health
Chondro-FLX
$3,100

Chiro - Ad Material
Deadlines 7/20
Start Date: 8/1 -
$1,850

Chiro - Ad Material
Deadlines 10/21
Start Date: 11/1

$1,850

Emerson
(November)
Due Date 9/15
Allergy/Immune
Sleep Support
GABAnol
$3,100


https://ompi.workamajig.com/platinum/default.aspx?aid=projects.schedule.edit2&k=596647
https://ompi.workamajig.com/platinum/default.aspx?aid=projects.schedule.edit2&k=596647
https://ompi.workamajig.com/platinum/default.aspx?aid=projects.dashboard.dash&k=591842
https://ompi.workamajig.com/platinum/default.aspx?aid=projects.dashboard.dash&k=591842
https://acrobat.adobe.com/link/review?uri=urn%3Aaaid%3Ascds%3AUS%3A02de3862-d043-3e7b-be0b-4e9208a5d5d0
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Vancouver

Overview

SESSIONS © NEW CONTACTS (FIRST TOUCH) @ INFLUENCED CONTACTS ©

64
Roundtables

UNIQUE CLICKS

> Emails (6) 22 126 291
Sprl ng CONVERSION RATE SUBMISSIONS VIEWS
> Forms (1) 18.25% 23 126
. VIEWS NEW VISITOR SESSIONS CONTACTS (FIRST TOUCH)
> Traffic © 62 60 12
Marketing Channels: email | web | Form Toronto
Objectives: Overview
MNEW CONTACTS (FIRST TOUCH) & INMFLUENCED CONTACTS &
98

Email: Open Rate: SESSIONS ©
239 15

UNIQUE CLICKS UNIQUE OPENS SENT

Web: CTR:
26 190 508

> Emails (6)

VIEWS

260

CONVERSION RATE SUBMISSIONS

»> Forms (1) 12.31% 32

VIEWS NEW VISITOR SESSIONS CONTACTS (FIRST TOUCH)

P Ssatic o 241 233 15




Roundtables

Fall

Marketing Channels: email | web | Form

Objectives:

Email: Open Rate:

Web: CTR:

Toronto

Overview
SESSIONS @
147
» Emails (8)
> Forms (1)

> Workflows (1)

> Traffic @

Calgary

Overview

SESSIONS &

80

» Emails (10)

> Forms (1)

> Workflows (1)

> Traffic &

NEW CONTACTS (FIRST TOUCH) &

16

UNIQUE CLICKS

85

CONVERSION RATE

20.3%

VIEWS

147

HNEW CONTACTS (FIRST TOUCH) &

8

UMIQUE CLICKS

15

CONVERSION RATE

14.96%

VIEWS

82

INFLUENCED CONTACTS &

UNIQUE OPENS

2032

SUBMISSIONS

41

CURRENTLY ENROLLED

16

NEW VISITOR SESSIONS

139

13,007

SENT

14363

VIEWS

202

STARTED WORKFLOW

12517

CONTACTS (FIRST TOUCH)

16

INFLUENCED CONTACTS &

2,958

UNIQUE OPENS

669

SUBMISSIONS

19

CURRENTLY EMROLLED

0
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75
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2271l

VIEWS

127

STARTED WORKFLOW

2939
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HubSpot Campaigns

Newsletter

e Objective:

o lncrease Awareness

o Increases Engagement
o Increase: Traffic

o Increase Conversions

e January

Marketing Channels: email | web | Form |
Social Media
Objectives:

Email: Open Rate: 27%

Web: CTR: 4.91%

Email KPI Social KPI

Opens Rate:20% Reach:
CTR: 2-4% ER: 2-4%
Unsubscribes: 0 Clicks:
Form Conversions CTR: 2-4%

> Emails (5)

> Social posts (8)

> Traffic O

Overview

SESSIONS ©

55

¥ Lifestyle Matrix

Newsletter

W Tomomow: Join Our Group

[— — 1 Business Coaching Call

Part Il Liwed g thie Powes of Dnling Gueitinasine 167

Maximam Patient Impact
Friday, Jansary 27 | 2 pum. C5T

b sy e e v b i i
e 0 of o Procsoe™, om hrow ke s v oo ek

Mark Your Cakendars or Upcoming Group
Business Coaching Calls

Frasy, Fesruary 3|2 pm C5T Frigy, Fecrairy 24| 2pum CST
e R Ermpowar Tour Pacents Ueng
Ling Presectsion P i ISprove Mgyl and S Sonatis Fasect
Bt ket

(LR

Q

UNIQUE CLICKS

49

FACEBOOK CLICKS

0

VIEWS NEW VISITOR SESSIONS

46

MEW CONTACTS (FIRST TOUCH) &

0

Membership Newsletter

Need More Printed Patient
Education Resources?

Impress your patients with professionally printed presentation
pads, patient education booklets, brochures and more.

If you used all the print materials provided in your member kit, login to the
LMRC store at lifestylematrix.com to order discounted packages of patient
education materials under the "Resource Replenishment Packages” filter.

visit the LMRC store

If you need extra copies of resources from The Standard Road Map Series or In-
Practice Guides, you may also order thaze an our store page by filtering to either
“The Standard Road Map Series” or “In-Practice Guides.”

$ Lifestyle Matrix

SOURCE

NTER

lifestylematrixresourcecente
i

- lifestylematrixresourcecenter 2ow

# When you join our membership, you will
receive our weekly Membership
Mewsletter,

Meed More Printed Patient Education
Resources?

¢ Click the #linkinbio,

No comments yet.

Start the conversation,

Qv N

3 likes

@ Add a comment... @

LINKEDIN CLICKS

« Following  »++

UNIQUE OPENS SENT

376 1144

TWITTER CLICKS

O 0]

CONTACTS (FIRST TOUCH)

15 0

INFLUENCED CONTACTS &

112



HubSpot Campaigns

Blog

e Objective:

@]

@]
@)
@)
@]

Increase Awareness
Increases Engagement
Increase: Traffic
Increase Conversions

 Timeline: January - February

 Marketing Channels:

o Email:

o Social:

Email KPI
Opens Rate:20%
CTR: 2-4%
Unsubscribes: 0
Form Conversions

o 47 clicks

Social KPI

Reach:

ER: 2-4%
Clicks:
CTR: 2-4%

% Lifestyle Matrix

T T e

36 Great |deas from the PLMI Symposium
By Elizabeth Strong

123, Personalined Liteatyie Medicing keabiute. in collaboration

srovied gxpeil mighty on
s s Beam Inchogioginal sdvancomanty and cimisal appicatont
for pracutioness

H o missed the Ive event, ehezk sul s bisg poat for presentabion highbghty

Elizabath $trong it & copywrites nith Sharte axpanence in heath scencen

» Emails (1)

» Social posts (5}

» Traffic &

Check Out Our New Blog Post!

UNIGUE CLICKS UNIGUE OPENS sent
100 1423 5385
FACEDOOK CLICKS LINKEDIN CLIEKS TWEITTER CLICKS
3 o Q
vIEws NEW VISITOR SESSIONS CONTACTS (FIRST TOUCH)
187 107 o

36 Great Ideas from

Cardiometabolic Function
= -

P Lifestyle Matrix

Why Your Detox Protocol Needs a Broad-

Spectrum Binder
By Joseph Ornelas, PhD, DC

Tening are everywhere, unavoidable and urintentionally ingested, making
patainls foel sluggish, weak of even contused, The Bver, bde and gigestive
process naturally balanoe normal 1oxic 103 ang remove I0ans Tom the body.
However, gut mbalances or 3 podr dist can sometimes Cause toons 10 be
reabsorbed instead of being removed, leading to repeated fitration by the ier

This wasietul cycle of absorbing and reciculating foxing compounds their
buildup, and laxic overicad $215 in, leaving your patients vulnerable 16 chronic
condiians. Te help your patients evarcoms texic burden, sonsider &
comprehensive binder solution

> Emails (1)

> Social posts (3)

» Traffic &

i Why Your Detox Protacol Needs a
Broad-Spectrum Binder
2 o ¥

UMIGUE CLICKS

153 1571 11890

UNIGUE OPERS SERT

FACEBOOK CLICKS LENKEDIN CLICKS TWITTIR CLICKS

1 Q Q

viEws NEW VIEITOR SESELONS CONTASTS (FIRET TOUCH)

254 180 0

P Lifestyle Matrix

Tips for Supporting Elimination Pathways
Joseph Ornelas, PhD, DC

How many of your patients have tried a Setor that st Sdnt werk oot as wel
a5 they planned?? Frobably more San just a few. I ey suck 1o the protocol
DUl £nded D TeEng Worse NN when Ty $20ed, e Shmin 30 patway
could be the problem. it may be backed vp and safuraiod with all sods of
texing, W aviesg eur pabenty Sealng encemielatio and otk AR Sxprenseg
UNDESTabie dee-2f [E3TINS

Feexd mote

R

“

<,

» Emails (3)

» Secial posts (3)

» Traffic &

Tips for Supporting Elimination
Pathways

UNEGUT GLIGKS WNIGUE GPENS SANT

108 1506 5128

FACEBODN CLICKS LINKEDIN €LICKS TWITTER CLICKS

0 0 0

vIEWS HEW VISTTOR SESSIONS

192 119 [+}

CORTACTS (FIRET TOUCH)



ﬁ Lifestyle Matrix

Ketogenic Diets for Cardiometabolic Outcomes:
What |5 the Evidence?

iy Theeas G, Guilitaers, Prd

% Lifestyle Matrix

A W
ClO|L/L A|G E[N

Collagen: Beyond Beauty
By Claire Kacena, DG

04 you ke Ihat Colagen is. the most abundant struchural protein fousd i the.
sy ar8 Serves 38 the man signal for Basue 3nd pan remadelng?

iihe peppismental colagen feat bt the mass madnl, £ wag prossind for 2
e in Reiping 10 supgeort healthy hair sioog nails and a wisrant, yousil gloer

Blog

ns

@ Lifestyle Matrix

o

| S

wo W,

The Master Antioxidant: Bioavailability of Oral
Glutathione Supplementation
By Karesm Handil, MD, ND

Ctamhions i produced in the Grioplasm of avery cell in et Godes and heles
barecycle and rechange offer anbaridants. sech a3 wlaming G and E

However, for years, e prevaling bebel of chrscians and researchers has been
tha ceal ghilathizne has bitavadatisty, veth &3 molecular size

HubSpot Campaigns

ALcordng i 8 2022 consumer supplement survey haif of all colagen
eonsumers confinee io uae i for s cosmelic benedis.” But ihe evoluion of
uppie e App, moe Ban ik sin-dees

Ketogenic Diets for E

oonag 2

houghl 16 preciuse ity asa & resuls of 2 2014 slusy

published in the Ecrepess Joo arm an challenged thiy peevaling tabel
Collagen: Beyond Beauty abost the aral svakabity of getathione

\ Y=

-

Cardiometabolic Outcomes: What
Is the Evidence?

Blog§ Cartiometabobc Heall :'___-—L o
* 4 camplaigns g0 e e
e Objective:
J > Social posts (31 ““"ﬂ;mm 1"""”;""“ """MG“"(“ B e uun:ml\r--w -—-:-né-\.um ------ am eusens s Seclol posts (3} '-cuoor;-mc" rw'l*'-e;jﬂ-.x-s r.»--e;n;mcn
o Increase Awareness
o Increase: Traffic + ot o B S + vt o B EEae s s s s oo
e Timeline: April
» Marketing Channels:

o Email: 6,111 opens
= 551 clicks
o Social: 3 clicks

Collagen: Bayond Bsawty \

Sy Lleerw Kacwnu, UC .
Tr—

Why You Need to Monitor Magnesium

in Your Patients
By Steve Amolls, MD

Magnesium is the fourth mesi common mimeral in the body and an essenbal

° component of hundneds of daily enzymatic processes that occur across
m a I multiple organ systems. Based on N

13, the risk of imadequate infake
i high. Magnesiism iz an essential mineral hat wa naed 16 ingest through diet

of Supplementation. Unforlunabély, magnesium levels ssem 1o be dechining dus

oPens Rate: 20% to soil nulfent depletion, and many pecple are deficient in magnesium for other

CTR: 2-4%
Unsubscribes: 0

W

Form Conversions

Cluw WcEnn, DL oo

(]
Soc I aI KP I p— e — SN R UNIGUE CLICKS UNIQUE OPENS SENT
Emalls (1] = il
BT Ol 5,436 1,485 166 ¥ [Emallzicl) 94 1456 5253
S s I P —

» Social poits (3)

CTR: 2-4% 0 o o FACEBOOK CLICKS LINKEDIN CLICKS TWITTER CLICKS
> Social posts (3)
i 1 1 0

ER. 2_4 views W SIHTOR B G COMTALTE [FINET TOUCH)

> Traffi =

* SRS 739 200 o
VIEWS NEW VISITOR SESSIONS CONTACTS (FIRST TOUCH)

» Traffic @ 139 105 0




Example of consistency
across marketing
channels

Overview

SESSIONS ©

527

Blog

# Lifestyle Matrix growse -

Dysautonomia: A Growing Clinical Concern

MEGAN BORRESOM, ND | March 15, 2603 |  CARDIOMETABOLIC HEALTH

. WEIE""

al gratist™”

Dysautonomia has received increased attention owver the Last few years due to its frequent manifestation in long
patients."? Dhyfautonamaa is a non-$peecific diagnosis as it is an umbrella term wsed for any malfunction of the autonomic
nerveus system (ANG)? To review, the ANS has two branches: the sympathetic, “fight-ar-flight” division and the

parasympathetic. “rest-and-digest” division,

DCyzautonomia is also known as autenomic dysfunction or autonomic nervous system disorder.™ The clinical

manifestations of dysautonomia can be localized or systemic depending on the undedlying cause of the condition.” but it
typically mvelees 3 dorminance of the sy rvoLs dystem.” Thi ANS performs wital body functions that
unconsciously contrel actions of major organ systems, such as the nervous. circulatory, respiratory, endacrine, digestive

and excretery systems.©

> Emails (1)

> Social posts (3)

» Traffic ©

NEW CONTACTS (FIRST TOUCH) &

1

Email

P Lifestyle Matrix

Blog

| suatiste” -
M@n&\s

D

o
§ tone™'”
sAu 1
W a Dy

Dysautonomia: A Growing Clinical Concern
By Megan Borreson, ND

INFLUENCED CONTACTS ©

1,643

social

T Lifestyle Matrix Resource Center
W e ®
Chack out our néw bicg post: Dyshutonomia: A Growing Clinical Concem
“The symptoms of dysautonomia can be so varied and seemingly disconnected
ng dysautonomia in the ciinica ng can be challenging. Advanced
mia im estural orth dis syndrome (POTS) and
5 the sympioms typically present

that recog
dy:
CrifGEIANC Pypotansion Sre caaiar 1o redd
mare severely.”

View the full blog post here: https://hubs.a/Q01KIkKpO
= i K
% LIfES[}':ie Nlanl\ #blog #lifestyle #health #functionalmedicing #transformingmedicing

#lifestylemedicing sweliness

Blog
e Check Out Our New Blog Post!
% gt Dysautonomia:
- A Growing Clinical Concern
autonomia: A -
g:{:wlng Clinical y
Concern

By Megan Borrescn, ND

UNIQUE CLICKS

195 1655 5337

UNIQUE OPENS SENT

FACEBOOK CLICKS TWITTER CLICKS

0 0 0

LINKEDIN CLICKS

VIEWS NEW VISITOR SESSIONS

370 264 1

CONTACTS (FIRST TOUCH)
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o rt h o pac ks ° co m I a u n c h SESSIONS © NEW CONTACTS (FIRST TOUCH) & INFLUENCED CONTACTS &
632 0 3,408

Website Email social

Consistent Approach

KP I o Roout Resources ale e Ortho Molecular Products
° Viit Otho Molecidar Products bt e 4 : A 31_ 12,916 followers
: I t d . 1w - Edited - (§
O th P k ntroaucin g Introducing OrthoPacks, powered by Ortho Molecular Products—a convenient,
r O aC S new way for practitioners to deliver personalized nutrition to their patients.

.58 more

o ——

Social: 87 likes | 2 comments | 25 reposts e \ Ortho Packs
Banner = § A N

2 Increase patient
engagement Acor}yer:jientirpt?w u;'ay to deli;.r_er‘
With yOU and y0ur practice personalized nutrition to your patients.

Ortho Packs

Heat Map

A convenient, new way to
deliver personalized

: i - — nutrition to your patients
We know patient compliance is important, but building an

engaged patient community offers so much more for your

——

patients and your practice. Shipping is free for patients, =
and you have the flexibility to add patient discounts G"f" i~
through your OrthoPacks practitioner dashboard. Here are your . ——
daily vitamins, o
Alex . ull
o«
D
il UNIQUE CLICKS UNIQUE OPENS SENT P e S
L —" L et
-
666 4853 27899 = -
FACEBOOK CLICKS LINKEDIN CLICKS TWITTER CLICKS VP S B T T AT T A | TS 2 comments - 26 reposts
> Social posts (1) should be, too. Delivering personalized nutrition is just
O 0 O & few clicks awsy—ready to get started?
VIEWS MNEW VISITOR SESSIONS CONTACTS (FIRST TOUCH)
> Traffic @
1,153 552 0

_Aconvenient,new way to deliver
personalized nutrition to your patients

Here are your
daily vitamins,
Dan
#2Prainas gt Pt

W
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HR
“About Us”

Who We Are

Core
Values

€ GIVE

Grit

We place high walue on the work we do.
Grit can be characterized by hard work,
diliganes and perseversnce. People whe
exhibit grit finksh what they start; they
B0 COUrAQROUS. 3Nd rRSilNL, AS AR
organization built on the grit of its Leam
mambers, we are focused on delivering
solutivns and accomplishing well-
defined goals.

Indispensable

W do what we say we will do and ek
to be the tusted choice for those we
sarve. To that end, wo own our
respansibitios, hoid curselves
accountable, and keep our promises. W
are always ready to lend a helping hamd
o share our resounces with those
around us, whethar It Is a colleague or
cisgteanar. Our indispeneabie service
adds value for our customers and helps
Eham grow their Busingss as botter
praclitionars.

Virtue

We are a charactor-first organization,
& virtu i the feundation of a theivieg,
engaged culture. We believe good
Charactas erebtos b poditive, tusting
wor environment, guards the safety of
our team, improves the guality of cur
products, increases productivity and
profitability, and builds our indluence in
the industry,

Escellance

We are a top manufacturer and supplier
of diotary supplemonts. We value and

perharm at & high level of integeity 1o
produce only excentional products that
et tha highest quakty stardards. W
deliver congistent nesults ta our
cisstomars thraugh high perfarmance
toams commitied to excellence. |nall we
do, excellence is our standard.

Awards

Accolades & Certifications

2022 FNGELLENGEE
RECIPIENT

WISCONSIN FORWARD AWARD
FOR PERFORMANCE EXCELLENCE

WISCONSIN FORWARD AWARD

‘We use the Excell Fr k to ensure our systems
and p deliver ever-ir ing value to our customers and
employees. This framework is the foundation of the Malcolm Baldrige
Mational Quality Award Program and the Wisconsin Forward Award. In
2022, we were named an Excellence recipient of the Wisconsin
Forward Award, an annual award only achieved by about 20 companies
statewide.

Why Ortho

o o .
o o .
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WHY ORTHO?

Simply put, our healhcare system is broken. it is

, and At Ortho
Melecular Products, cur vision is 1o transform the
practice of medicine. Every day, across America and the
woald, wis help hoalth care pravidurs implamont Botter
salutions for haalth challanges that include litestyle
madicing and nutritianal theraples proven ta iImprave
[pationt cutcomes, We do this by manufactuning scisnce-
based products and developing innovative clinical
programs for docioss that holp thoir patients gel batter
faster.

Wit 00 looking Tar paaple who align with sur mdsion and
wani 1o irmee st their lifework and passion inte
transieming the practice of medicine. Qur team is
purpase-deiven, values-based, and service-Tocuted. We
are locking for likeminded peaple who want to foin the
movament that is enanging the wary health car is baing
duliversd.

BEMEFITS

Hualih, dental, visien and lile insurance coverage
401k retirement savings with company match

HEA with company contribution

Employee Assistance Program

Pald Tiene O avallablg immediately, 15 PTO days pro-
Fated Fom 2184t date

Pald holidays on business days

Dily 8- 3ite coMpany-provided hoalthy moals
[breakfast and lunch)

Gy mambarshe oMb U oD e

On-staff hualth coach offering one-tn-one of group
coaching

2 [earparate
wniversity and tuition reimbursement options)
Compary-wide health and wallness initistives
thraughout the year [step count challenge, weight loss
challenge, health risk assessmant and more?)

CULTURE

Vislon
Ta transtorm the practice of medicine

Missien
We lead by detailing and delivering evidence-based
natural solutions with sxcellence... Because efficacy
matbery

‘Core Values
Grit + Indispensable < Virtue - Excollonce

Videos

Bistover sur Story

30+ Years of Teamwork
Saled Recruiting Procedd




Next Steps

Continue templatize all the email campaigns Adopt TikTok based on the segmented target audience -

Jennifer and Debbie Personas

Adopt more automation _ .
Increase social presence at the events with before, during

and post event activity, behind the scenes activity, tagging
Transition the entire Service team on HubSpot partners and influencers.
Consider combining organic with paid campaigns for

Transition HR processes in HubSpot . . .
increased engagement and lead generation conversions.

Adopt messaging - in HubSpot Consider advanced infleuncers partnership through Klear by

Meltwater systems for planning, tracking and attribution

Combine Paid with Social to increase lead generation
conversions.
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Continue Sales and Marketing Pipeline development in
HubSpot to provide MQL and nurture SQL

@
o



[HubSpot
Next Steps]

‘ Implement HubSpot Service Hub for LMRC sales and Ortho Service

‘ Create Ortho Forms in HubSpot

‘ Finish connecting all the websites with HubSpot inlcuding OrthoPacks

‘ Continue with Data Cleaning - HubSpot App

‘ Create Marketing and Sales Pipeline to provide MQL and nurture the Sales
Qualified Leads

‘ Integrate HubSpot CRM with Google Ads

‘ Integrate HubSpot CRM with Social Ads

‘ Improve list segmentation

‘ Incorporate Al copy and graphics for social, email, blogs, chat bots, and
forecasting.

‘ Integrate Project Management into HubSpot




